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Resume of Key Employees



SENIOR LEVEL MANAGEMENT

Winston D. Johnson, Chairman / CXO, Director, who started in the music, computer science,
and communications industries in the 1970s, and pioneered technological innovations in music,
communications, romputer and sound engineering such as the WinSonic Process. Johnson
Eduration includes BS FAMU, additional labs, and studies FSU, UCLA, Berkley, Stetson University,
Dartmouth, NASA, USC ETC, Nortel Network, Cisco, Sonet, STN, ATM, Star Hub, Nortel DMS
200/300, DMS 500, DSL, PPOE, PPOA, MPLS, OSPF, BGP4, VOIP, HDTV transport, e911,
video switching, ss7 signaling, cable plant, emergency disaster planning, satellite, voice, data, video,
fiber optics, micro wave, two-way radio, network, and management systems billing systems.

In 1994 and 1995 WmSonic and WDCSN coordinated and integrated the very first video telephone
and video e-mail "store and forward" application. T1m application was based on a Pacific Bell ATM
Network, in partnership with Pacific Telesis Corporation and the Whittalser Corporation. This
project resulted in one of the first successful ATM video telephone application in the United States
and the world on July 28, 1995.Johnson has demonstrated a proven track record City of Los Angeles
Citywide for Business Improvement District Program (BID), West Angeles Community
Development Corporation, Community Redevelopment Agency, Cultural Crescent, Watts Wide Area
Network, Department of Water and Power, Economic Development Agency, South Los Angeles
Economic Development Committee, Department of Commerce, NASA, Department of Defense,
regional Bell Operating Companies, Cable Camers, Broadcasters and other entities with in the
United States of America bringing advanced technologies to empower mankind.

Jeffrey L. Burke, Executive Vice-President, a former United States Marine Corp officer, Naval
Aviator and entrepreneur, has 20+ years of experienre in sales, marketing and sales management.
Over a period of 36 months, Mr. Burke, as the Southeast Regional Manager for a technology
rompany, built an extraordinary sales team and implemented new sales processes that forused on
more profitable revenue targets, thereby taking the region's revenue model from a five-year loss to
$30 million in sales. Additionally, as a sales manager for GE Capital IT Solutions, Mr. Burke rebuilt
the company's sales program in the Richmond area to achieve $70 million in sales revenues.

Among his other accomplishments, Mr. Burke has developed business plans, strategic plans, and
created new sales prospects and revamped stagnant accounts of major companies —all of which
enabled them to increase their profits by millions of dollars wtule, at the same time, reduring their
sales expenses to tens of thousands of dollars. Mr. Burke received his undergraduate degree in
Industrial Engineering from The Ohio State University and also earned his MBA from Boston
University, where he graduated with honors.

William H. Mann, Founder and President of Automated Interiors LLC., performing
information infrastructure consulting (fiber optics, CAT-5, and RG-5 coax cabling) for automation
and systems integration design, system installation and network admimtration services. During the
ten years of experience developing technology concepts, solutions, and system designs, he has
additionally served on Georgia Institute of Technology's Broadband Advisory Board and has been a
member of the Home Automation Association. B.A. Business Admirmtration and Computer
Science (minor), Morehouse College.

Joseph A. Morris, Chief Operating Officer, has 30 years of business experience to his credit. He
was the Dirertor of Construction Management for 8 L Bnmn 5 Associates Inr. , a Decatur, Georgia
company. As Director, he provided the construction administration of all projects designed by the
firm, which offered professional services in design, project and construction management, contract
adrrmmtration, construction inspection, value engineering, and project development (1991-1999).



Mr. Morris served as CFO and Executive VP of Heard Rig6t Te&zkgy, Irr, a minority-owned systems
integration firm specializing in design and installations of fiber-based technology for residential,
commercial and educational facilities (1995-1991).From1986-1989, he served as President and COO
of JAM DizmijSd Inc, , the first minority-owned engineering and architectural services firm located in
the Greater Charleston area. This four-man firm performed engineering and architectural design for
the City of Charleston, private education clients and churches. Mr. Morris holds a Bachelor of
Science in Architectural Engineering from Tennessee State University, Nashville, Tennessee and
pursued a Masters in Education Administration from Pensacola Chmtian College, Pensacola,
Florida.

Bruce Clark, VP of Converged Solutions, has served in a number of Senior Sales and
Management roles at Sun Microsystems. He has held leadership roles in direct sales, the National
Partner Program Office and the iForce Partner Advantage Southern Area. Mr. Clark has experience
in ~ing National accounts as well as developing program services for companies, i.e. Xerox,
JPL, Bellsouth, ATM; Sprint, Mattel, Rockwell International, ACS State Healthcare, TRW, Cox
Enterprises, Bass Hotels, Inc., and others. He has served in specialty roles for Sun Microsystems as a
Service Provider Specialist Manager, Application Provider Business Development Manager, and Go
To Market Specialist.

A graduate of the University of Southern California earning a BA in Urban Planning and a BS in
Electriral Engineering, Mr. Clark has been active in many civic and charitable organizations and
currently serves as board member of the North Metro Atlanta Chapter of the 100 Black Men of
America, member NAACP, Ameriran Red Cross Caseworker Trainer and member of The Society of
Manufact~ Engineers.

LaMar Williams, VP of Media and Entertainment, is a pioneer in the entertainment industry,
with 30+ years experience in entertainment production, marketing and promotions. Mr. Williams
spent several years producing television programs as the Chief Executive Officer of Armon
Entertainment, LLC, a limited liability company personally established by Mr. Williams and his wife.
In addition, Mr. WiKum has developed and exeruted national marketing campaigns for Taurus
Productions, one of the first African American Production and Entertainment Companies to
conduct national tours that secured major concert venues in all markets and successfully produced an
average of 44 concerts per month.

Among other accolades, Mr. Williams produced some of the first African American music videos,
and was instrumental in breaking numerous entertainrrent records, including ticket sales, concert
attendance and record sale. Mr. William has worked on numerous special projects, including the
G~y Awards, Oscar Awards and collaborations with award-~g artists, major labels and
Fortune 500 companies. He has served as Senior Vice-President and General ~er for
Commodores Entertainment Corporation, representing the world-renowned Commodores, and
currently provides content for Comcast Video on Demand.

Gary Peterson, VP of Accounting, Compliance and Disclosure, has over 30 years of financial
reporting experience, the last five years of which he spent working as a ronsultant to various small

cap companies and serving as Chief Executive Officer and Chairs of the Board of Tarallax
Wireless, Inc. in Salt Lake City, Utah. His other experiences include, working with two of the Big 4
international accounting firms, serving as a Chief Executive Officer for World Wireless
Communications, Inc., and creating and managing a local public accounting practice. In his career,
Mr. Peterson has been responsible for: establishing accounting procedures and controls; internal

reporting and review of accounting information, including the preparation and presentation of



historical and projected financial operations to assist management and boards of directors; preparing
income tax returns; auditing public companies; analyzing mergers and acquisitions; and public
reporting of quarterly, annual and unusual events.

Darrin Johnson, VP of Finance, has over 10 years of experience in finance, investment and
financial management. He joins the Company from BA Design, Inc., where he served as Vice
President of Finance and Operations from July of 2004. Prior to that, Mr. Johnson was an Assistant
Vice President at Bank of America for six years. His primuy area of expertise is the development
and implementation of financial plans, policies and internal controls. As a strategic member of
various corporate leadership teams, Mr. Johnson has managed millions of dollars in annual revenue;
was instnumntal in generating mi5ons of dollars in revenue for various companies, including Bank
of America; and he has developed and deployed business, marketing and budgetary plans for
numerous organizations.

Beverly Jackson, VP of Regulatory Affairs, retired from BellSouth Telecommunicatiorts as an
Instructional Designer and Instnxtor in the Training Department after 26 years of service. Beverly
re-entered the workforce by joining CP, Inc. where she developed and managed the Regulatory
Affairs Department for 5 years. At WinSonic Digital Media Group, Ltd. , she is responsible for
obt~ and complying with FCC and PSC/PUC approvals as required in connection with the
Company's obligations under any Interconnection and/or Reseller Agreements and any regulatory
commission's rules and regtdations. In addition, Beverly writes local and long distance tariffs which
state the rules, regulations, and rates for the Company's telecommunications services.

Within her first 3 weeks at WinSonic, Beverly completed 3 applications for certification of public
convenience and necessity and wrote 3 tariffs to certify the Company as a facilities-based
Competitive Local Exchange Carner (CLEC), an IntereXchange Carner (IXC), and an Other
Common Camer (OGC) in the state of Georgia.

Janice Alfred, Esq. , Director of Legal and Business Affairs, has a diverse background having
served as general counsel for several small businesses, paralegal at Lane R Mittendorf (currently
Windels, Marx, Lane 2 Mittendorf), editor for the New York law School Journal of Human Rights,
where both her note (Denial of the American Dream The Plight of Undocumented High School
Students Within the U.S. Educational System, 19 N.Y.L. SCHJ. HUMRTS. 615, 645 (2003)) and
article (The 45th Session of the Comrmsion on the Status of Women: Gender Discretion and
the AIDS pandemic, 18 N.Y.L. SCEJ.HUMRTS. 439-447 (2002)) were chosen for publication.

She received her undergraduate degree in 1998 from ~lton College in upstate New York, and her
law degree in 2003 from New York Law School. She was accepted to the State Bar of Georgia in

November 2004. Attorney Alfred has expert knowledge in the area of contract disputes, and acted as

the former Contract Compliance ~er/Associate General Counsel for CI2, Inc., a
telecommunications company in Atlanta, GA. Along with her partner, she established a law firm,
Alfred Ellis, LLC in 2005. She is a former board member of the Atlanta Bar Asylum Project (ABAP)
and holds current memberships with the Atlanta Bar Association and Gate City Bar. Attorney
Alfred's p~ responsibilities are development and review of all contractual and obligatory
documents. She also serves as liaison between the Ch~ and other law firms retained by
WDMG, i.e. Klein, Zelmm, Rothermel and Dichter, LIP of New York; Matm 2 Zarpas, LLC;
Professional Legal Assistors (Dottie Brewer) of CaBornia; and the internationally acclaimed firms of
Paul Hastings, Janofsky, and Walker; and Hogan and Hadron, LLP.



Joseph "JoJo" Brim, Director of Creative Development, is a senior Level creative executive with

over 10 years of experience, providing leadership and management to the entertainment, advertising

and media fields. Mr. Brim most recently served as a Principal for Eastwind Entertairumnt in New
York were he was an Executive Producer, advertising consultant and sortgwriter.

Mr. Brim's vast experience in the music and entertainment industry includes an Executive VP
positions with Warner Music Group, a Sr. Director position with Island Def Jam Music Group,
Creative Director for Rush Media, and General ~er for Maynes Entertainment. In addition to
writing and producing soundtracks for major motion pictures, Mr. Brim has been sought out by
several companies as an industry consultant to include Cosine Advertising, Kevin Liles, Warner
Music Group, Gui~ynes ament, Def Jam Enterprises, and Dro Deep Music Group.

Ranfi Rivera, Director of Business Services, is a senior attorney with 15 years of experience and
demonstrated expertise in entertairumnt including music, new media, television and film acquired
through the representation of the largest public television producer/broadcaster in the US and

recording artists, songwriters and producers.

As Senior Business Affairs Counsel for a prestigious New York law firm, Mr. Rivera was

responsible for drafting and negotiating contracts and managing music related documentaries and

productions for major artists including Bob Dylan and Eric Clapton. Mr. Rivera's legal experience
also extends to the technology field where he was a Senior Associate Attorney with Oppenheimer
Wolf R Donnelly and responsible for counseling clients in the areas of software development,
nondisclosures, licensing, distribution, royalty, outsourcing, and television production.

Jimmy Thomas, VP of Digital Media, is a senior level creative executive with more than 10 years

of entertainment business experience. He has been providing management and leadership to the
music and multi-media industry and providing consulting services to senior level executives at major
entertainment companies. Mr. Thomas has served as President of From the Ground Up records,
CEO of Mergela Entertainment, and CEO of J.E.T. Soundworks LLC. He is a graduate of Berklee

College of Music where he earned his Bachelor of Arts Degree in Music Production and Engineering.

Cedric Drayton, VP of Design and Development, Inc., utilizes over fifteen years experience in

programnung, contract negotiations, project management design, construction document

development, specifications, construction administration and code review for commercial,
institutional, and residential facilities. He is a graduate of the University of Southwest Louisiana

where he received his Bachelor of Architecture Degree.

Mr. Drayton most recently served as President of Tytess Design and Development where he

provided professional architectural and construction management services on a variety of projects.
Prior to this, he spent four years as a Project Captain for R L Brown and Associates where his

responsibilities included design services, developing construction documents and coordination with

all engineering disciplines and construction admimtrative services. Mr. Drayton will use his expertise

as an architect and certified electrical engineer to meet WinSonic's unique construction management

needs for project control and project management.



THE TECHNICAL TEAM

Freeman Murray, VP of Technology, has a wealth of experience working with Internet

technology and early stage technolagy campanies. A second-generation software

entrepreneur, he studied computer science at UCSC before joining IUMAcom the first

Internet music startup. From there he went an to join the original java group at Sun

Microsystems where he helped develop the Java Server. After three years at Sun Freeman and

friend and colleague Pavani Diwanji the lead on the Java Server project left Sun to form their

own company Kendara. as a founder Freeman gained experience raising venture capital,

putting together a vital engineering and management team, evaluating business deals,

potential acquisition targets, and potential suitors to be acquired by, eventually selling the

Louis Di Gregorio, VP Network Architecture, brings over 20 years of Network Architecture, and

Engineering experience to WinSonic. At Teligent, ARCO, and Universal Broadband Networks Louis

architecture and engineering experience help these companies provide local dial-tone over a

microwave, fiber, copper, andradio/ATM networks utilizing Wireless Access nodes, Northern

Telecom's Magellan Passport ATM switch and a DMS-250 to transport and process Voice and Data

over their network Louis served as project manager of telecommunications projects including E911
~ement and Network engineering and Design of voice and data networks. Also was a PCS

interconnect Engineer with Sprint where he provided project ~ement for implementation of
Transmission Networks and Network and Emergency Disaster Pl~. Mr. Di Gregorio's diverse

background in Voice, Data and Video networks, and his knowledge of Local exchange networks

plays an iinportant part in WinSonic deployment of products and services.

Michael E.Phillips, VP of Wireless Networks, is responsible for Technical Operations within the

Southeast region on a 24x7 basis; maintenance and operations functionality for multiple GSM

Network; and day to day functional responsibility for all MSC, BSC, BTS, Microwave Radio, Voice

Mail, Disaster Preparedness Plan Implementation, Change Management, Frequency Planning, RF
F.ngineering and Performance Engineering for the Southeast region network customers; and

budgetary responsibility for all vendor contracts, training, travel, 2"~ party maintenance, site

maintenance, and utilities.

Mr. Phillips' background includes involvement in several cellular start-up companies, and CLEC's

that have been successful from planning to implementation. He has also been active in all aspects of

wireless technologies since 1984. Outside of the United States, he has worked in three developing

countries. Having previously worked for ATILT Wireless as Director of National Network

Engineering, and supervised an 80-person team that performed engineering for ATILT Wireless 3G

GSM Core network Speci~ in engineering for 12 Tekelec STP 30 mated pair locations utili*zing

HSL's, WiFi, VOIP, WLNP mated pair, 3 Compaq and Nortel HLR/SCP locations with 24 mated

pairs, 3 National Node Centers and 8 Regional Data Centers with 10 Nortel Passport GGSN's,

Gsco's BGP 4 routing, Juniper T320 Routers, 16 Sonus VoIP Networks, 22 Logica Message Center

platforins for SMS and email hub uti~ Syntegra's SMPP Gateway, GRPS Network, Comverse

Voice Activated Dialing platforms, 600+ Voice AM Systems, and Command and Control network

to 138 switch locations.

Joseph M. Batta, Network Performance ~er, has served as an RF Manager and RF Engineer

V for Cinpilar Wireless International, responsible for ~ing the implementation and



performance of the network, the engineering budget, engineering Hardware and Software, managing
the Ericsson BSC GSM 11 upgrades for all Caribbean countries, and supervising a technical staff of
one Technical ~er, three Technicians, Tower Crew members and Drive Testers for each
country in his work territory.

Mr. Batta's background includes ten (10) years of experience in major technologies of wireless

engineering including Network Design, Optimization and Performance working internationally in the
USA, the Caribbean and Africa. He has a Masters in Telecommunications Engineering with a
concentration in Wireless Engineering and is a member of the International Engineering Consortium
and IEEE Communications Society. Mr. Batta has a certificate in Project ament and various

training certificates in major wireless engineering technologies. He has previously worked for various
companies such as Nokia, Ericsson and LCC International, Telecom Network Solution, Inc., and
Logica Mobile Networks, Inc.

Ranjan Fernando, Network Performance Senior Engineer, has tremendous experience with
Nokia and Ericsson equipment, from performance analysis, congestion, drop calls, failures, link
imbalance, E911 LMU deployment and commissioning, development of SQL scripts to download
network data and various data reports on Nokia OMC platforms. Parameter updates, using hit

scripts and mrrd commands in BCF, BSS,HOC and POC architecture. Tumed up Nokia Ultra sites,
organized BSCre-homes, frequency retunes and optimize the networks.

Mr. Fernando has previously worked for various companies such as Nokia, ComTech Wireless,
Logica Inc., LCC International, and MLJ Inc. Ranjan earned a Bachelor of Science in Electrical
Engineering from University of Massachusetts and a Master of Science in Applied Mathematics from
Andrew University.

Kevin B.Jackson, Network Performance Senior Engineer, has 17 plus years of experience in
wireless communications. He offers WinSonic multiple years of experience working with Motorola,
Ericsson, Lucent and Nokia Networks. Specifically, he is experienced in all aspects of
AMPS/NA1VPS, GSM (900 and 1900 MHz) and CDMA and CDlVM000 design and optimization.

Mr. Jackson was selected by the Regional Network Executive Director to serve as ~er of
Technical Sales Support for North 5c South Carolina markets. He successfully managed and
engineered In-Building solutions for Business-to-Business (828) Accounts. Experienced with Nokia
UltraSite BTS and Nokia BSC/OSS functionality. Mr. Jackson graduated with a BS degree from
Avionics Engineering, St. Louis University (Parks College), St. Louis, Missouri.
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WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman k CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 2
EFFECTIVE:

SVMBOI S

The following symbols shall be used in this Tariff for the purpose indicated below:

(c)

(D)

(M)

(R)

to signify changed regulation

to signify discontinued rate or regulation

to signify a rate increase

to signify a move from one page to another with no change in text

to signify a rate reduction

to signify a change in text, but no change in rate or regulation

Page revisions will show the next number of revision from the existing page and cancel
the existing page.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman k, CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 3
EFFECTIVE:

TARIFF FORMAT

Page Numbering - Page numbers appear in the upper right corner of the page. Pages
are numbered sequentially. However, new pages are occasionally added to the price
list. When a new page is added between pages already in effect, a decimal is added.
For example, a new page added between pages 14 and 15 would be 14.1.

Page Revision Numbers - Revision numbers also appear in the upper right corner of
each page. These numbers are used to determine the most current page version on file
with the Company. For example, the 4th revised Page 14 cancels the 3" revised Page
14.

C. Paragraph Numbering Sequence - There are nine levels of paragraph coding. Each
level of coding is subservient to its next higher level:

2.
2.1.
2.1.1.
2.1.1.A.
2.1.1.A.1.
2, 1.1.A. l.(a).
2.1.1.A.1.(a).I.
2.1.1.A. 1.(a).I.(i).
2.1.1.A. 1.(a).I.(i).(1),

D. Check Pages —When a tariff filing is made with the Commission, an updated check
page accompanies the tariff filing. The check page lists the pages contained in the
Tariff, with a cross reference to the current revision number. When new pages are
added, the check page is changed to reflect the revision. All revisions made in a given
filing are designated by an asterisk (*).There will be no other symbols used on the
check page if these are the only changes made to it (t.e., the format, etc. remains the
same, just revised revision levels on some pages). The price list user should refer to
the latest check page to find out if a particular page is the most current on file



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman k CEO

LOCAL SERVICES TARIFF

Section 1

Onginal Page 4
EFFECTIVE:

DKFINITIONS

AGENCY

For 911 or E911 service, the government agency(s) designated as having responsibility for the
control and staffing of the emergency report center.

ANALOG

A transmission method employing a continuous (rather than a pulsed or digital) electrical signal
that varies in amplitude or frequency in response to changes of sound, light, position, etc.,
impressed on a transducer in the sending device.

AUTHORIZED USER

A person, corporation or other entity who is authorized by the Company's customer to utilize
service provided by the Company to the customer. The customer is responsible for all charges
incurred by an Authorized User.

ATTENDANT

An operator of a PBX console or telephone switchboard.

AIJTOMATIC NUMBER IDENTIFICATION ("ANI")

A system whereby the calling party's telephone number is identified and sent forward with the
call record for routing and billing purposes. E911 Service makes use of this system.

BIT

The smallest unit of information in the binary system of notation.

BUILDING

A structure enclosed within exterior walls or fire walls, built, erected and framed of component
structural parts and designed for permanent occupancy.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman R CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 5
EFFECTIVE:

DEFINITIONS (CONT'9)

CENTRAL OFFICE

An operating office of the Company where connections are made between telephone exchange
lines.

CENTRAL OFFICE LINE

A line providing direct or indirect access from a telephone or switchboard to a central office.
Central office lines subject to PBX rate treatment are referred to as central office trunks.

CHANNEL
A point-to-point bi-directional path for digital transmission. A channel may be furnished in such
a manner as the Company may elect, whether by wire, fiber optics, radio or a combination
thereof and whether or not by means of single physical facility or route. One 1.544 Mbps
Service is equivalent to 24 channels.

COMMISSION

The South Carolina Public Service Commission

COMPANY

WinSonic Digital Media Group, Ltd.

CUSTOMER

The person, firm, corporation, or other entity which orders service pursuant to this Tariff and
utilizes service provided under Tariff by the Company. A customer is responsible for the
payment of charges and for compliance with all terms of the Company's Tariff.

CUSTOMER PREMISES EQUIPMENT (CPE)

Equipment provided by the customer for use with the Company's services. CPE can include a
station set, facsimile machine, key system, PBX, or other communication system.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman & CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 6
EFFFCTIVE:

DEFINITIONS (COÃT'8)

DIRECT INWARD DIALING ("DID")

A service attribute that routes incoming calls directly to stations, by-passing a central answer
point.

DIRECT OUTWARD DIAL ("DOD")

A service attribute that allows individual station users to access and dial outside numbers
directly.

DIGITAL
A method of storing, processing and transmitting information through the use of distinct
electronic or optical pulses that represent the binary digits (bits) 0 and 1. Digital
transmission/switching technologies employ a sequence of discrete, individually distinct pulses
to represent information, as opposed to the continuously variable signal of analog technologies.

DUAL TONE MULTI-FREQUENCY ("DTMF")

The pulse type employed by tone dial station sets, {Touch tone)

ERROR

A discrepancy or unintentional deviation by the Company from what is correct or true. An
"error", can also be an omission in records.

EXCHANGE

An area, consisting of one or more central office districts, within which a call between any two
points is a local call.

EXCHANGE ACCESS LINE

A central office line furnished for direct or indirect access to the exchange system.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman k CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 7
EFFECTIVE:

DEFINITIONS (CONT'D)

EXCHANGE SERVICE

The provision to the Customer of access to the exchange system for the purpose of sending and

receiving calls. This access is achieved through the provision of a central office line (exchange
access line) between the central office and the Customer's premises.

FLAT RATE SERVICE

The type of exchange service provided at a monthly rate with an unlimited number of calls
within a specified primary calling area. GROUND START Describes the signaling method
between the PBX/key system interface and the Company's switch. It is the signal requesting service.

HANDICAPPED PERSON
A person who is legally blind, visually handicapped or physically handicapped, under the
following definitions from the Federal Register (Vol. 3S 0126 dated June 30, 1970).

Legally Blind - a person whose visual acuity is 20/200 or less in the better eye with correcting
glasses, or whose widest diameter of visual field subtends an angular distance no greater than 20
degrees.

Visually Handicapped - a person whose visual disability, with correction and regardless of
optical measurement with respect to legal blindness, are certified as unable to read normal
printed material.

Physically Handicapped - a person who is certified by competent authority as unable to read or
use ordinary printed materials as a result of physical limitation, or a person whose disabling
condition causes difficulty with hand and finger coordination and use of a coin telephone.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 4 CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 8
EFFECTIVE:

DEFINITIONS (CONT'0)

The term "Handicapped Person", when used in connection with a person having a speech or
hearing impairment which requires that they communicate over telephone facilities by means
other than voice is defined below:

Hearing - a person with binaural hearing impairment of 60% or higher on the basis of the
procedure developed by the American Academy of Otolaryngology (A.A.O.) as set forth in
"Guide for Conservation of Hearing in Noise" 38-43, A.A.O., 1973; "guides to the Evaluation of
Permanent Impairment" 103-107, American Medical Association, 1971.

Speech - a person with 65% or higher of impairment on the basis of the procedure recommended

by the American Medical Association's Committee on Rating of Mental and Physical
Impairment to evaluate speech impairment as to three categories: audibility, intelligibility and

functional efficiency, as set forth in "Guides to the Evaluation of Permanent Impairment" 109-
III, American Medical Association, 1971.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman k. CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 9
EFFECTIVE:

DEFINITIONS (CONT'9)

INTERFACE

That point on the premises of the Customer at which provision is made for connection of
facilities provided by someone other than the Company to facilities provided by the Company,

INTEROFFICE MILEAGE

The segment of a line which extends between the central offices serving the originating and
terminating points.

INTERRUPTION

The inability to complete calls, either incoming or outgoing or both, due to Company facilities
malfunction or human errors.

JOINT USER

A person, firm, or corporation which uses the telephone service of a Customer as provided in

Section 1 of the Tariff.

KILOBIT

One thousand bits.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 4 CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 10
EFFECTIVE:

DEFINITIONS (CONT'D)

LATA

Local Access and Transport Area. The area within which the Company provides local and long
distance ("intraLATA") service. For call to numbers outside this area ("interLATA") service is
provided by the Company's long distance network.

LINK

The physical facility from the network interface on an end-user's or carrier's premises to the
point of interconnection on the main distribution frame of the Company's central office.

LOCAL CALL

A call which, if placed by a customer over the facilities of the Company, is not rated as a toll
call.

LOCAL CALLING AREA
The area, consisting of one or more central office districts, within which a Customer for
exchange service may make telephone calls without a toll charge.

LOCAL SERVICE

Telephone exchange service within a local calling area.

LOOP START

Describes the signaling between the terminal equipment or PBX/key system interface and the
Company's switch. It is the signal requesting service.

LOOPS

Segments of a line which extend from the serving central office to the originating and to the
terininating point.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 4, CEO

LOCAL SERVICES TARIFF

Section 1

Original Page 11
EFFECTIVE:

DEFINITIONS (CONT'D)

MEGABIT

One million bits.

MOVE

The disconnection of existing equipment at one location and reconnection of the same equipment
at a new location in the same building or in a different building on the same premises.

MULTI-FREQUENCY ("MF")

An inter-machine pulse-type used for signaling between telephone company switches, or
between telephone company switches and PBX/key systems.

MULTILINE HUNT

A method of call signaling by which a call placed to one number is subsequently routed to one or
more alternative numbers when the called number is busy.

A private branch exchange.

PORT

A connection to the switching network with one or more voice grade communications channels,
each with a unique network address (telephone number) dedicated to the customer. A port
connects a link to the public switched network.

PREMISES

The space occupied by a customer or authorized user in a building or buildings or contiguous
property not separated by a public right of way.

PRIVATE BRANCH EXCHANGE SFRVICE

Service providing facilities for connecting central office trunks and tie lines to PBX stations, and
for interconnecting PBX station lines by means of a switchboard or dial apparatus.

PUBLIC SAFETY ANSWERING POINT ("PSAP")

An answering location for E911 calls originating in a given area. A PSAP may be designated as
primary or secondary, which refers to the order in which calls are directed for answering.
Primary PSAPs respond first; secondary PSAPs receive calls on a transfer basis only and

generally serve as a centralized answering location for a particular type of emergency call.
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RATE CENTER

A geographic reference point with specific coordinates on a map used for determining mileage
when calculating charges.

REFERRAL PERIOD

The time frame during which calls to a number which has been changed will be sent to a
recording which will inform the caller of the new number.

RESALE OF SERVICE

The subscription to communications service and facilities by one entity and the reoffering of
communications service to others (with or without 'adding value') for profit.

SAME PREMISES

All space in the same building in which one Customer has the right of occupancy, and all space
in different buildings on contiguous property when occupied solely by the same Customer.
Foyers, hallways and other space for the common use of all occupants of a building are
considered the premises of the operator of the building.

SELECTIVE ROUTING ("SR")

A feature that routes an E911 call from a Central Office to the designated primary PSAP based
upon the identified number of the calling party.

SERVING CENTRAL OFFICE

The central office from which local service is furnished.

STATION

Each telephone on a line and where no telephone associated with the line is provided on the same
premises and in the same building, the first termination in station key equipment or a jack for use
with a portable telephone.

SUSPENSION

Suspension of service at the Customer's request is interruption of both incoming and outgoing
service.
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SYNCHRONOUS

Transmission in which there is a constant time interval between bits, characters or events.

TELEPHONE CALL

A voice connection between two or more telephone stations through the public switched
exchange system.

TERMINATION OF SERVICE

Discontinuance of both incoming and outgoing service.

TIE LINE

A dedicated line connecting two switchboards or dial systems.

TOLL CALL

Any call extending beyond the local exchange of the originating caller which is rated on a toll
schedule by the Company.

TWO- WAY

A service attribute that includes DOD for outbound calls and can also be used to carry inbound
calls to a central point for processing.

USER

A customer, joint user, or any other person authorized by a customer to use service provided
under th~s Tanff.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY; Chairman k CEO

LOCAL SERVICES TARIFF

Section 2
Original Page 1

EFFECTIVE:

SECTION 2 —GENERAL RULES AND REGULATIONS

CONTEXTS

2. 1 Application of Tariff

2.2 Availability of Facilities

2.3 Use of Facilities and Service

2.3.1 Obligation of the Company

2.3.2 Limitations on Liability

2.3.3 Use of Service

2.3A Unlawful Use of Service

2.3.5 Use and Ownership of Equipment

2A Minimum Period of Service

2,5 Flexible Pricing

2.5.1 General

2.5.2 Conditions

2.6 Payment for Service Rendered

2.6.1 Advance Payments

2.6.2 Deposits

2.6.3 Payments of Charges

2.6A Return Check Charge

2.6.5 Late Payment Charge

2.6.6 Disconnection of Service for Nonpayment

2.6.7 Exceptions to Disconnections

2.7 Allowances for Interruption in Service

2.8 Telephone Surcharges

2.8.1 General

2.8.2 Surcharge for State Gross Income an

Gross Earnings Taxes
2.8.3 Village and Municipal Surcharge on

10

12

13

16

17

17



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 4 CEO

LOCAL SERVICES TARIFF

Section 2
Original Page 2

EFFECTIVE:

SECTION 2 —GENERAL RULES AND REGULATIONS

CONTENTS

2.8.4Local Utility Gross Revenue Taxes

2.9 Suspension or Termination of Service

2.9.1 Suspension of Business and Residence Services

2.9.2 Termination of Service

2.9.3 Cancellation of Service for Cause

19

21

2,9 4

2.10

2.10.1

2.10.2

2.10.3

2.10.4

2.11

2.1 1.1

2.1 1.2

2.1 1.3

2.11.4

2.1 1.5

2.1 1.6

Emergency Termination of Service

Additional Provisions Applicable to Business Customers

Application of Rates

Telephone Number Change

Deposits

Return Check

Additional Provisions Applicable to Residence Customers

Application of Rates

Telephone Number Changes

Deposits

Installment Billing for Nonrecurring Charges

Adjusted Payment Schedule

Disconnection of Service for Nonpayment

25

26

26

27

27

28

30

32

2.11.7 Deferred Payment Arrangements

2.11,8

2.11.9

Return Check

Suspension or Termination —Abandonment

33

34

34



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman A CEO

LOCAL SERVICES TARIFF

Section 2
Original Page 3

EFFECTIVE:

SECTION 2 —GENERAL RULES MID RKGUI ATIOXS

2.1 APPLICATION OF TARIFF

A. This Tariff sets forth the regulations and rates applicable to services provided by
WinSonic Digital Media Group, Ltd.

B. The regulations specified herein are applicable to all communication services offered
in the Tariff by WinSonic Digital Media Group, Ltd. , hereinafter referred to as the
Company. Additional regulations, where applicable, pertaining to specific service
offerings accompany such offerings in various sections of the Tariff.

C. This tariff is on file with the South Carolina Public Service Commission and copies
may be inspected during normal business hours at the Company's principal place of
business.

2.2 AVAILABILITY OF FACILITIES

A. The Company's obligation to furnish service is dependent upon its ability to secure
and retain, without unreasonable expense, suitable facilities and rights for the
provision of such service.

B. The rates and charges quoted in this Tariff provide for the furnishing of ser vice and
facilities where suitable facilities are available or when the construction of the
necessary facilities does not involve excessive costs.
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2.3 USE OF FACILITIES AND SERVICE

2.3.1 Obligation of the Company

A. Transmitting Messages

In furrnshing service, the Company does not undertake to transmit messages, but furnishes
the use of its facilities, when available, to its customers for communications,

The Company will not be liable for errors in transmission or for failure to establish
connections. Employees of the Company are forbidden to accept either oral or written
messages to be transmitted over the facilities of the Company, except where the
Company transmits messages for Telecommunications Devices for the Deaf (TDD).

Where the Company transmits messages through the South Carolina Relay Center,
the Company shall not be liable for errors in translating, transmitting, receiving or
delivering messages by telephone, TDD, or any other instrumentality over the
facilities of the Company, connecting utilities or through the South Carolina Relay
Center.

C. The Company's obligation to furnish facilities and service is dependent upon its
ability (a) to secure and retain, without unreasonable expense, suitable facilities and
rights for the construction and maintenance of the necessary circuits and equipment;

(b) to secure and retain, without unreasonable expense, suitable space for its plant and
facihties in the building where service is or will be provided to the customer; or (c) to
secure reimbursement of all costs where the owner or operator of a building demands
relocation or rearrangement of plant and facilities used in providing service therein.

The Company shall not be required to furnish, or continue to furnish, facilities or
service where the circumstances are such that the proposed use of the facilities or
service would tend to adversely affect the Company's plant, property or service.

The Company reserves the right to refuse an application for service made by a present
or former customer who is indebted to the Company for service previously rendered
pursuant to this Tariff until the indebtedness is satisfied.
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2.3 USE OF FACILITIES AND SERVICE (CONT'D)

2.3.2 Limitations on Liability

A. Indemnification by Customer

The customer and any authorized or joint users, jointly and severally shall indemnify,
defend and hold the Company harmless against claims, loss, damage, expense
(including attorneys' fees and court costs) for libel, slander, or in&ingement of
copyright arising from the material transmitted over its facilities; against claims for
infringement of patents arising from combining with, or using in connection with,
facilities of the Company, equipment and systems of the customer; and against all

other claims arising out of any act or omission of the customer in connection with
facilities provided by the Company or the customer. In the event any such infringing
use is enjoined, the customer, authorized user or joint user at its option and expense,
shall obtain immediately a dismissal or stay of such injunction, obtain a license or
other agreement so as to extinguish any claim of infringement, or terminate the
claimed infringing use or modify such infringement.

B. Customer-Provided Equipment

The service and facilities furnished by the Company are subject to the following
limitations: the Company shall not be liable for damage arising out of mistakes,
omissions, interruptions, delays, errors or defects in transmission or other injury,
including but not limited to injuries to persons or property from voltages or currents
transmitted over the facilities of the Company caused by customer-provided
equipment or premises wire.

C. Use of Facilities of Other Companies

When the facilities of other companies are used in establishing a connection, the
Company is not liable for any act, error, omission, or interruption caused by the other

company or their agents or employees. This includes the provision of a signaling
system database by another company.
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2.3 USE OF FACILITIES AND SERVICE (CONT'D)

2.3.3 Use of Service

Any service provided under this Tariff may be resold to or shared (jointly used) with
other persons at the customer's option. The customer remains solely responsible for
all use of service ordered by it or billed to its telephone number(s) pursuant to this
Tariff, for determining who is authorized to use its service, and for promptly
notifying the Company of any unauthorized use. The customer may advise its
customers that a portion of its service is provided by the Company, but the customer
shall not represent that the Company jointly participates with the customer in the
provision of the service.

2.3.4 Unlawful Use of Service

The service is furnished subject to the condition that it will not be used for an
unlawful purpose. The Company may discontinue service or refuse service when it
has reasonable grounds to believe that such service is being used or will be used in

violation of law. Reasonable grounds may include but are not limited to an order, provided by
law enforcement officials to the Company, from a court of competent jurisdiction in which
the court Ands that the service is being used or will be used in violation of the law and should
be terminated. In the event that any law enforcement officials, either Federal or State, find
cause to evidence that a Customer is using service in violation of the law, then such law
enforcement officials shall provide a Court Order Irom a competent court of jurisdiction,
specifically directing the Company to discontinue or refuse service to a named Customer.

2.3.5 Use and Ownership of Equipment

The Company's equipment, apparatus, channels and lines shall be carefully used.
Equipment furnished by the Company shall remain its property and shall be returned
to the Company whenever requested, within a reasonable period following the

request, in good condition, reasonable wear and tear accepted. The customer is
required to reimburse the Company for any loss of, or damage to, the facilities or
equipment on the customer's premises, including loss or damage caused by agents,
employees or independent contractors of the customer through any negligence.
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2.4 MINIMUM PERIOD OF SERVICE

A. The minimum period of service is one month except as otherwise provided in this
Tariff. The customer must pay the regular tariffed rate for the service they subscribe
to for the minimum period of service. If a customer disconnects service before the
end of the minimum service period, that customer is responsible for paying the
regular rates for the remainder of the minimum service period. When the service is
moved within the same building, to another building on the same premises, or to a
different premises entirely, the period of service at each location is accumulated to
calculate if the customer has met the minimum period of service obligation.

B. If service is terminated before the end of the minimum period of service as a result of
condemnation of property, damage to property requiring the premises to be
abandoned, or by the death of the customer, the customer is not obligated to pay for
service for the remainder of the minimum period.

C. If service is switched over to a new customer at the same premises after the first
month's service, the minimum period of service requirements are assigned to the new
customer if the new customer agrees in writing to accept them. For facilities not
taken over by the new customer, the original Customer is responsible for the
remaining payment for the minimum service period in accordance to the terms under
which the service was originally furnished.
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2.5 FLEXIBLE PRICING

2.5.1 General

Flexible Pricing sets minimum and maximum rates that can be charged for telephone
service. The Company may change a specific rate within the range of the established
minimum and maximum rates on one day*s notice to customers and the Public
Service Commission,

2.5.2 Conditions

A. The Company reserves the right to change prices at any time subject to regulatory
requirements by filing a revised Rate Attachment with the Commission.

B. Individual written notice to Customers of rate changes shall be made in accordance to
Commission regulations. Where there are no regulations, notification will be made in
a manner appropriate to the circumstances involved.

C. A rate shall not be changed unless it has been in effect for at least thirty (30) days.

D. A customer can request that the Company disconnect service that is provided under
the Flexible Pricing due to a price increase. The customer will be credited for the
difference between the new price and the old price retroactive to the effective date of
the price increase if the customer notifies the Company of its desire to disconnect
service within 20 days of receiving notification of the price increase.
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SECTION 2 —GENERAL RULES AND RKGULATIOXS (CONT'D)

2.6 PAYMENT FOR SERVICE RENDERED

2.6.1 Advance Payments

A. In order to protect the Company against revenue loss, an applicant for service or
facilities may be required to pay in advance of installation an amount not to exceed
applicable service charges, installation or other nonrecurring charges, plus charges for
one month of service. Where construction charges are applicable, the payment thereof
may be required in advance of start of construction.

B. The advance payment will be up to one hundred percent of the applicable service
charges, nonrecurring installation charges, plus charges for one month of service and

any additional months that may apply. If service is canceled prior to the completion
of one month, no ref'und or portion thereof for that month will be provided.
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SECTION 2 —GKNKRAI. RULES AND REGULATIONS (CONT'9)

2.6 PAYMENT FOR SERVICE RENDERED (CONT'D)

2.6.2 Deposits

A. The Company may, in order to safeguard its interest, require an applicant for its
services to make suitable deposit to be held by the Company as a guarantee of the
payment of charges. Any such deposit may be held during the continuance of the
service for the payment of any and all amounts accruing for the service.

B. Subject to special provisions as may be set forth below and in Sections 2.10 and 2.11
of this Tariff, any applicant or customer whose financial responsibility is not
established to the satisfaction of the Company may be required to deposit a sum up to
an amount equal to the total of the estimated two (2}months total bill.

C. The fact that a deposit has been made shall in no way relieves the applicant or
customer from complying with the Tariff regulations as to advance payments and the
prompt payment of bills on presentation or constitutes a waiver or modification of the
regular practices of the Company providing for the discontinuance of service for non-

payment of any sums due the Company.
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2.6 PAYMENT FOR SERVICE RENDERED (CONT'D)

2.6.2 Deposits (cont'd)

A. Interest on Deposits

Simple interest on deposits at the rate as prescribed by the Commission shall be paid
by the Company to each Customer required to make such deposit for the time it is
held by the Company. The interest shall be accrued annually and payment of such
interest shall be made to the Customer at least every two (2) years and at the time the
deposit is returned. The deposit shall cease to draw interest on the date it is returned,
the date service is terminated, or on the date notice is sent to the customer's last
known address that the deposit is no longer required.

B. Inadequate Deposit

If the amount of a deposit is proven to be less than required to meet the requirements
specified above, the customer shall be required to pay an additional deposit upon
request.

C. Refund of Deposit

After the customer has paid bills for service for 12 consecutive months without
having had service disconnected for nonpayment of bill or had more than one
occasion in which a bill was not paid within the period prescribed by the regulations
of the Company on file with the Commission, and the Customer is not then
delinquent in the payment of his bills, the Company shall annually refund the deposit
plus interest.

When a deposit is to be refunded, the full amount of the deposit will be issued by
check unless unpaid amounts are stiH owed the Company. The Company will then
process the transaction on the billing date and apply the deposit to any amount
currently owed to the Company, and refund any remaining amount of the deposit to
the customer by check.
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SECTION 2 —GKIElKRAI RULES AND RKGIJLATIONS (CONT'D)

2.6 PAYMENT FOR SERVICE RENDERED (CONT'D)

2.6.3 Payment of Charges

Charges for facilities and service are billed monthly in advance. Usage charges are
billed in arrears. Bills are due on the due date shown on the bill and are payable at

any business office of the Company, by U.S. Mail, or at any location designated by
the Company. If objection is not received by the Company within three months after
the bill is rendered, the items and charges appearing thereon shall be determined to be
correct and binding upon the customer. A bill will not be deemed correct and binding
upon the customer if the Company has records on the basis of which an objection
may be considered, or if the customer has in his or her possession such Company
records.

Where an objection to the bill involves a superseded service order, the items and

charges appearing on the bill shall be deemed to be correct and binding upon the
customer if objection is not received by the Company within two months after the bill
is rendered.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'9)

2.6 PAYMENT FOR SERVICE RENDERED (CONT'D)

2.6.4 Return Check Charge

A charge of $30.00 will apply whenever a check or draft presented for payment for
service is not accepted by the institution on which it is written.

2.6.5 Late Payment Charge

A. A maximum of one and one half percent (1.5%) may be added to any unpaid balance
brought forth for regulated charges and applied to the bill of the Customer when the
previous month's bill has not been paid in full prior to the next billing date. Billings
for non-regulated items are excluded from the balance on which the late payment
charge may be imposed.

B. Late payment charges do not apply to those portions (and only those portions) of
unpaid balances that are associated with disputed amounts. Undisputed amounts on
same bill are subject to late payment charges if unpaid and carried forward to the next
bill.

C. Late payment charges do not apply to final accounts.
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SECTION 2 —GENERAL RIJI KS AND REGULATIONS (CONT'D)

2.6 PAYMENT FOR SERVICE RENDERED (CONT'D)

2.6.6 Disconnect of Service for Non-Payment

A. The customer is responsible for payment of all appropriate charges for completed
calls, services, and equipment. All charges due by the Customer are payable at the
Company's Business Office or at any agency duly authorized to receive such
payments. If objection in writing is not received by the Company within twenty-nine
days after the bill is rendered the account shall be deemed correct and binding upon
the Customer.

B. The Customer shall pay monthly in advance or on demand all charges for service and

equipment and shall pay on demand all charges for long distance service. The
Customer is responsible for payment of all charges for services furnished the
Customer, including charges for services originated or charges accepted at the
Customer's station.

C. In the event that any biH rendered or any deposit required is not paid, the Company
may disconnect service until the bill or required deposit has been paid.

D. In the event of a proposed disconnection of residential local service only, the
following procedures shall apply:

1. If service is disconnected for nonpayment, the customer will be billed a
Connection Charge as well as any payment and any applicable deposits upon
reconnection.

2. No residential service can be disconnected for local service unless the Company
has given the affected customer a written notice of the proposed disconnection at
least five (5) days before the proposed dated of disconnection.
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SECTION 2 —GENERAL RIJLKS AND RKGIJLATIONS (CONT'0)

2.6 PAYMENT FOR SERVICE RENDERED (CONT'D)

2.6.7 Exceptions to Disconnection

A. Telephone service shall not be suspended or terminated for:

1. Delinquency in payment for service by a previous occupant at the premises to be
served, except one who is a close relative or member of the same family of the
applicant.

2. Nonpayment for service for which a bill has not been rendered;

3. Nonpayment for service which have not been rendered;

4. Nonpayment of any billed charge which is in dispute or for the nonpayment of
deposit which is in dispute during the period before a determination of the
dispute is made by the Company in accordance with Company's complaint
handling procedures. In the case of a disputed bill for basic local exchange
service, the Customer shall have the right, aAer all remedial measures with the
Company have failed, to request in writing, or orally to be followed by a request
in writing that the South Carolina Public Service Commission investigate the
dispute before service may be disconnected. Such requests must be made within
ten (10) days after the date of the disputed bill.

Telephone service may be suspended or terminated for nonpayment of the
undisputed portion of a disputed bill or deposit if the customer does not pay the
undisputed portion after being asked to do so.

5. Nonpayment ofback-billed amounts.

6. Failure to pay for business service at a different location and a different telephone
number shall not constitute sufficient cause for refusal of residence service or vice
versa.
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SECTION 2 —GENERAL RULES MID RKGULATIOXS (CONT'8)

2.7 ALLOWANCES FOR INTERRUPTIONS IN SERVICE

A. When the use of service or facilities f'urnished by the Company is interrupted due to
any cause other than the negligence or willful act of the Customer or the failure of
facilities provided by the Customer, a pro rata adjustment of the fixed monthly
charges involved will be allowed, upon the request of the Customer, for the service
and facilities rendered useless and inoperative by reason of the interruption during the
time said interruption continues in excess of twenty-four hours from the time it is
reported to or detected by the Company, except as otherwise specified in the Tariff.
For the purpose of administering this regulation, every month is considered to have
thirty days.

B. Credits attributable to any billing period for interruptions of service shall not exceed
the total charges for that period for the service and facilities furnished by the
Company rendered useless or substantially impaired.

C. For the purpose of applying this provision, the word "interruption" shall mean the
inability to complete calls either incoming or outgoing or both due to equipment
malfunction or human errors. "Interruption" does not include and no allowance shall
be given for service difficulties such as slow dial tone, circuits busy or other network
and/or switching capacity shortages. Nor shall the interruption allowance apply where
service is interrupted by the negligence or willful act of the Customer or where the
Company, pursuant to the terms of the Tariff, suspends or terminates service because
of nonpayment of bills due to the company, unlawful or improper use of the facilities
or service, or any other reason covered by the Tariff. No allowance shall be made for
interruptions due to electric power failure where, by the provisions of this Tariff, the
Customer is responsible for providing electric power.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'0)

2.8 TELEPHONE SURCHARGES

2.8, 1 General

In addition to the rates and charges applicable according to the rules and regulations
of tliis Tariff, various surcharges apply to the customer's monthly bill statement as
outlined in 2.7.2 and 2.7.3 below. If there are surcharge rates applicable to a
particular city, village, town or county tax district or other jurisdictional taxing entity,
the rate will be listed on Statement 1 which is at the end of this section.

2.8.2 Surcharge For State Gross Income and Gross Earnings Taxes

A monthly surcharge to recover the additional expense related to the State Gross
Income and Gross Earnings Taxes applies to the recurring and nonrecurring rates and

charges for all intrastate service except returned check charges, late payment charges
and rates for local coin calls. The applicable Gross Revenue Surcharge rates are
shown on Statement 2 which is at the end of this section. Any changes to these rates
will be filed on 15 days' notice to customers and the Commission, and as directed by
the Commission. %henever the state levies a new tax on the Company's gross
revenues, repeals such a tax, or changes the rate of such a tax, the Commission may
approve new surcharge factors, and the Company will file a revised statement as
directed or approved by the Commission.
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2.8 TELEPHONE SURCHARGES (CONT'D)

2.8.3 Village or Municipal Surcharge on Local Utihty Gross Revenue Taxes

A. In certain cities and villages a municipal surcharge related to the Local Utility Gross
Revenue Taxes applies to the recurring and nonrecurring rates and charges for all
intrastate service except returned check charges, late payment charges and rates for
local coin calls. The percentage rate of the surcharge in each locality where such a
surcharge applies is listed on Statement 3 which is at the end of this section.

B. The aggregate amount of such payments shall be billed insofar as practicable pro rata
to the customers within such municipality, consolidated government, count, political
subdivision or other government entity; provided, however, the foregoing shall not

apply to ad valorem taxes.

C. The charges billed by Company pursuant to these tariff provisions will be listed
individually on the customers' bills and identified as follows: (name of government
entity) (type of license, fee, tax or charge).
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SECTION 2 —GENERAL RIJLKS AND REGULATIONS {CONT'D)

2.9 SIJSPENSION OR TERMINATION OF SERVICE

2.9.1 Suspension of Business and Residence Services

A. General

1. Upon request, a Customer to business or residence service may arrange for the
temporary suspension of such service unless otherwise specified in other sections
of this Tariff. Suspension of service is available on a Customer's complete service
or on such portion thereof as can be suspended.

2. A suspension period shall not be less than one month in duration. Only one
suspension, not exceeding six months in duration, shall be granted in any calendar
year

3. When a complete service, or portion thereof which can be suspended, is subject to
an initial service period of more than one month, the basic termination charge
apphcable thereto will be reduced at one-half the normal full rate of reduction

while the service is on a suspended basis and the initial service period is one-half
extended by month for each month of suspension.

4. In connection with complete suspension of service, local or long distance service
is not furnished during the period of suspension. At the request of the Customer,
inward calls to a service which is suspended may be referred to the call number of
another service in the same or a distant exchange.

5. The charge for the total suspension period may be collected in advance.

6. There is no reduction in the charge for foreign central office line channels, foreign
exchange channels, or tie line services during the period of suspension.
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SECTION 2 —GKNKRAI RUI KS AND RKGUI ATIONS (CONT'D)

2.9 SUSPENSION OR TERMINATION OF SERVICE (CONT'D)

2.9.1 Suspension of Business and Residence Services (cont'd)

B. Application of Charges

1. Access Line

(a) The charge for basic exchange line service and associated optional services
and features during the period of suspension is 50 percent of the rate regularly
charged, except as specified in tariffs . Where specified in other sections of
this Tariff, optional services associated with the basic exchange line can be
suspended at no recurring charge during the period of suspension. Other
restrictions in service - specific tariffs shall still apply. Service charges will
continue to apply as specified in Section A4.

2. Emergency Organizations

(a) In order to reasonably insure prompt service in emergency situations,

qualifying emergency organizations may have up to thirty (30) access lines at
an individual site suspended without regard to any time limit, and at no
recurring charge.

(b) The emergency organization must meet the following criteria to qualify for
the special suspension treatment:

(I) The primary mission of the organization is to aid the preservation of life or
property;

(II) The use of the service is limited to emergency situations and kept on a
standby basis during non-emergency times, except during maintenance
testing by the Customer.

(c) In those instances where the service is restored for emergency situations, the
applicable full tariff rate will apply for the period of time that the service is
restored. There will be no minimum time requirement for the service to be in

operation.

(d) There will be no charge for restoring service strictly for testing purposes.

(e) The usual suspension and restoral charges will apply when service is restored
for emergency situations.
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SECTION 2 —GENERAL RULES AND RKGIJLATIONS (CONT'0)

2.9 Suspension or Termination of Service (cont'd)

2.9.2 Termination of Service

A. Termination of Service by the Company

1. Violation of any of the regulations contained in this Tariff on the part of the
Customer may be regarded as sufficient cause for termination of the Customer' s
service.

2. When the service is terminated on the initiative of the Company because of
violation of its regulations by the Customer, the regulations stipulated below for
termination of service at the Customer's request apply.

3. The Company may refuse to furnish or continue to furnish service hereunder, if
such service would be used or is used for a purpose other than that for which it is
provided or when its use interferes with or impairs, or would interfere with or
impair, any other service rendered to the public by the Company.

8. Termination of Service at the Customer's Request

1. Service may be terminated at any time upon reasonable notice from the Customer
to the Company. Upon such termination the Customer shall be responsible for the
payment of all charges due. This includes all charges due for the period service
has been rendered plus any unexpired portion of an initial service period or
applicable termination charges, or both.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 4 CEO

LOCAL SERVICES TARIFF

Section 2
Original Page 22

EFFECTIVE:

SECTION 2 —GENERAL RULES AND REGULATIONS {CONT'0)

2.9 SUSPENSION OR TERMINATION OF SERVICE (CONT'D)

2.9.2 Termination of Service (cont'd)

C. Termination Charge

1. A termination charge is determined by applying to the Basic Termination Charge
the percentage which the unexpired portion of the Initial Service Period bears to
the full Initial Service Period.

(a) The Basic Termination Charge and the Initial Service Period are indicated in
the section of this tariff covering the service items to which they apply. The
Initial service period is shown in brackets following the amount of the Basic

Termination Charge.

(b) When a Customer discontinues one or more units of a group of the same item,
the service latest installed shall be considered as the service first discontinued.

(c) When a Customer cancels an order for service carrying a Basic Termination
Charge prior to the establishment of that service, a termination charge applies
equal to the cost incurred by the Company in engineering, ordering, and

providing the service; the termination charge in this event will not exceed the
Basic Termination Charge.
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SECTION 2 —GENERAL RULES AND RKGIJLATIONS (CONT'D)

2.9 SIJSPENSION OR TERMINATION OF SERVICE (CONT'D)

2.9.3 Cancellation of Service for Cause

A. The Company may without notice either suspend service or terminate the Customer' s
contract without suspension of service or, following a suspension of service,
disconnect the service and remove any of its equipment &om the Customer' s
premises:

1. in the event of prohibited, unlawful or improper use of the facilities or service, or
any other violation by the customer of the rules and regulations governing the
facilities and service furnished, or

2. if, in the judgment of the Company, any use of the facilities or service by the
customer may adversely affect the Company's personnel, plant, property or
service. The Company shall have the right to take immediate action, including
termination of the service and severing of the connection, without notice to the
customer when injury or damage to telephone personnel, plant, property or
service is occurring, or is likely to occur, or

3. in the event of unauthorized use, where the customer fails to take reasonable steps
to prevent the unauthorized use of the facilities or service received from the
Company, or

4. in the event that service is connected for a customer who is indebted to the

Company for service or facilities previously furnished, that service may be
terminated by the Company unless the customer satisfies the indebtedness within
20 days after written notification. See Section 2.11.7 regarding Deferred Payment
Agreements.
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SKCTION 2 —GENERAL RIJLKS AND RKGIJLATIONS (CONT'D)

2.9 SUSPENSION OR TERMINATION OF SERVICE (CONT'D)

2.9.3 Cancellation of Service for Cause (cont'd)

B.Prohibited, Unlawful or Improper Use of the Facilities or Service

Prohibited, unlawful or improper use of the facilities or service includes, but is not
limited to:

1. The use of facilities or service of the Company without payment of tariff charges;

2. Calling or permitting others to call another person or persons so frequently or at
such times of the day or in such manner as to harass, frighten, abuse or torment
such other person or persons;

3. The use of profane or obscene language;

4. The use of the service in such a manner such that it interferes with the service of
other customers or prevents them from making or receiving caHs;

5. The use of a mechanical dialing device or recorded announcement equipment to
seize a customer's line, thereby interfering with the customer's use of the service;

6. Permitting fraudulent use.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'D)

2.9 SUSPENSION OR TERMINATION OF SERVICE (CONT'D)

2.9.3 Cancellation of Service for Cause (cont'd)

C. Abandonment or Unauthorized Use of Facilities

1. If it is determined that facilities have been abandoned, or are being used by
unauthorized persons, or that the customer has failed to take reasonable steps to
prevent unauthorized use, the Company may terminate telephone service.

2. In the event that telephone service is terminated for abandonment of facilities or
unauthorized use and service is subsequently restored to the same customer at the
same location:

(a) No charge shall apply for the period during which service had been
terminated, and

(b) Reconnection charges will apply when service is restored. However, no
charge shall be made for reconnection if the service was terminated due to an

error on the part of the Company.

D. Change in the Company's Ability to Secure Access

Any change in the Company's ability (a) to secure and retain suitable facilities and

rights for the construction and maintenance of the necessary circuits and equipment or

(b) to secure and retain suitable space for its plant and facilities in the building where
service is provided to the customer may require termination of a customer's service
until such time as new arrangements can be made. No charges will be assessed the
customer while service is terminated, and no connection charges will apply when the
service is restored.

2.9.4 Emergency Termination of Service

The Company will immediately terminate the service of any customer, on request,
when the customer has reasonable belief that the service is being used by an
unauthorized person or persons. The Company may require that the request be
submitted in writing as a follow-up to a request made by telephone.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'D)

2.10 ADDITIONAL PROVISIONS APPLICABLE TO BUSINESS CUSTOMERS

2.10.1 Application of Rates

A. Business rates as described in Section 7 apply to service furnished:

l. in office buildings, stores, factories and all other places of a business nature;

2. in hotels, apartment houses, clubs and boarding and rooming houses except when
service is within the customer's domestic establishment and no business listings
are provided; colleges, hospitals and other institutions; and in churches except
when service is provided to an individual of the clergy for personal use only and

business service is already established for the church at the same location;

3. at any location when the listing or public advertising indicates a business or a
pro fession;

4. at any location where the service includes an extension which is at a location
where business rates apply unless the extension is restricted to incoming calls;

(a) at any location where the customer resells or shares exchange service;

(b) the use of business facilities and service is restricted to the customer,
customers, agents and representatives of the customer, and joint users.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'9)

2.10 ADDITIONAL PROVISIONS APPLICABLE TO BUSINFSS CUSTOMERS (CONT'D)

2.10.2 Telephone Number Change

When a business customer requests a telephone number change, the referral period
for the disconnected number is 180 days.

The Company reserves all rights to the telephone numbers assigned to any customer.
The customer may order a Customized Number where facilities permit for an
additional charge as specified in Section S.9 of this Tariff.

When service in an existing location is continued for a new customer, the existing
telephone number may be retained by the new customer only if the former customer
consents in writing, and if all charges against the account are paid or assumed by the
new customer.

2.10.3 Deposits

Deposits will be returned to a business customer upon cancellation of service or aAer

one year, whichever event occurs first, unless the customer is delinquent in payment,
in which case the Company will continue to retain the deposit until the delinquency is
satisfied. If a service is involuntarily discontinued, the deposit is applied against the
final bill, and any balance is returned to the customer,

2.10.4 Return Checks

If a business customer who has received a notice of disconnection pays the bill with a
check that is subsequently dishonored, the account remains unpaid and the Company
is not required to issue any additional notice before disconnecting service.
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SECTION 2 —GENERAL RUI. KS AND RKGULATIONS (CONT'0)

2.11 ADDITIONAL PROVISIONS APPLICABI. E TO RESIDENCE CUSTOMERS

2.11.1 Application of Rates

Residence rates as described in Section 6 and shown in Attachment B apply to service
furnished in private homes or apartments (including all parts of the customer' s
domestic establishment) for domestic use. Residence rates also apply in college
fraternity or sorority houses, convents and monasteries, and to the clergy for domestic
use in residence quarters.

Residence rates do not apply to service in residence locations if the listing indicates a
business or profession. Residence rates do not apply to service furnished in residence
locations if there is an extension line from the residence location to a business
location unless the extension line is limited to incoming calls.

The use of residence service and facilities is restricted to the customer, members of
the customer's domestic establishment, and joint users.

2.11.2 Telephone Number Change

When a residence customer requests a telephone number change, the referral period
for the disconnected number is 90 days.

The Company reserves all rights to any telephone number assigned to a customer for
local service. The customer may order a Customized Number where facilities permit
for an additional charge as specified in Section 5.9 of this Tariff.

When service in an existing location is continued for a new customer, the existing
number may be retained by the new customer only if the former customer consents in

writing, and if all charges against the account are paid or assumed by the new
customer.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'9)

2.11 ADDITIONAL PROVISIONS APPLICABLE TO RESIDENCE CUSTOMERS
(CONT'D)

2.11.3 Deposits

A. General

Except as provided in (b) following, the Company may require a deposit, as described
in Section 2.6.2 of this Tariff, from a residence customer who is applying for service
if the customer: 1) has had service terminated for nonpayment once within the

preceding six month period, or 2) is delinquent in payment. A customer is delinquent
in payment if that customer has received two consecutive telephone bills without
making payment of at least one-half the total arrears due on the due date of the second
bill. A customer is not considered delinquent, however, if an amount in dispute is not
paid before the dispute is resolved.

An existing customer is an applicant for service who was a customer of the Company
within twelve months of making the request, provided that prior service was not
terminated for nonpayment, unless service is requested within 10 days of such
termination for nonpayment. Applicants for residence service and existing residence
customers are permitted to pay deposits in installments over a period not to exceed 6
months.

A new customer is an applicant for service who has not been a customer of the

Company within twelve months of making the request for service. A new customer
shall not be required to pay a security deposit as a condition of receiving telephone
service.

A seasonal customer is an individual who applies for and receives telephone service
periodically each year, intermittently during the year or at other regular intervals
scheduled at the time of application. A seasonal customer may be required to pay a
deposit.
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SECTION 2 —GENERAL RULES AND REGULATIONS (CONT'9)

2.11 ADDITIONAL PROVISIONS APPLICABI. E TO RESIDENCE CUSTOMERS
(CONT'D)

2.11.3 Deposits (cont'd)

B.Recent Payment History

A customer who has a recent payment history (within the preceding twelve months)
with the Company are entitled to service without payment of a deposit unless their
records indicate that they are delinquent in payment or have had service terminated
for nonpayment. A customer who still owes money to the Company for residence
service on a prior account shall be offered a deferred payment plan provided that the
customer had service for three months and was not terminated for nonpayment during
that period.

The entire deposit is returned to a residence customer after 1 year, unless the customer
is delinquent in payment, in which case the Company may continue to retain the
deposit until the delinquency is satisfied. If the service is discontinued, the deposit is
applied against the final bill, and any balance is returned to the customer.

2.11.4 Installment Billing For Nonrecurring Charges

A residence customer may elect to pay service connection and other nonrecurring
charges associated with a service order in monthly installments for up to a 12 month
period. When installment billing is requested, all nonrecurring charges associated
with a given service order will be included in the calculation of the monthly
installment.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 4 CEO

LOCAL SERVICES TARIFF

Section 2
Original Page 31

EFFECTIVE:

SECTION 2 —GKNKRAL RULES AND RKGULATIONS (CONT'0)

2.11 ADDITIONAL PROVISIONS APPLICABLE TO RESIDENCE CUSTOMERS (CONT'D)

2.11.4 Installment Billing for Nonrecurring Charges (cont'd)

Installment billing is subject to the following restrictions:

A. Installment billing may be used only by residence customers;

B. Charges will be billed in the number of installments of equal dollar amounts as
requested by the customer up to a maximum of 12 installments over the course of 12
months;

C. A customer may not pay a portion of the charges and then request installment billing
for the remaining charges;

D. More than one installment plan may be in effect for the same customer at the same
time;

E. If a customer disconnects service during the installment payment period„all unbilled

charges will be included in the final bill rendered;

F. A customer may elect to pay the unbilled charges before the expiration of the
installment plan;

G. Installment billing payments will continue even when an account is temporarily
suspended;

H. No interest or cong charges will be applied to the outstanding balance during the
installment period.
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SECTION 2 —GENERAL RUI KS AND RKGUI.ATlONS (CONT'0)

2.11 ADDITIONAL PROVISIONS APPLICABLE TO RESIDENCE CUSTOMERS
(CONT'D)

2.11.5 Adjusted Payment Schedule

A customer on a fixed income (e.g., pension and public assistance) shall be offered
the opportunity to pay his or her bills on a reasonable schedule that is adjusted for
periodic receipt of income.

2.11.6 Disconnection of Service for Nonpayment

A. Disconnection of service may occur only between the hours of 8 a.m. and 4 p.m.
Monday through Thursday, provided that such day or the following day is not a
public holiday or a day on which the main office is closed. In addition, service
may not be disconnected during the periods of December 23 through the 26 and
December 30 through January 2.

B. Telephone service may be disconnected for nonpayment of the undisputed portion
of a disputed bill or deposit if the customer does not pay the undisputed portion
after being asked to do so. Disconnected service shall be reconnected within 24
hours following payment or within 24 hours of the end of circumstances beyond
the Company's control which delay the reconnection. The Commission may direct
that service be reconnected in less than 24 hours.
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SECTION 2 —GENERAL RUMS AND REGULATIONS (CONT'9)

2.11 ADDITIONAL PROVISIONS APPLICABLE TO RESIDENCE CUSTOMERS
(CONT'D)

2.11.7 Deferred Payment Agreements

Service will not be suspended or terminated unless the customer has been advised that
a deferred payment plan can be arranged, An existing residence customer with three
or more months service and for whom service has not been terminated for
nonpayment is eligible for Deferred Payment Arrangements {DPA). Final notice of
suspension/termination will advise the customer of deferred payment arrangements
and will include, in bold print, a notice that assistance in reaching an agreement may
be obtained from the Commission. The DPA notice will be mailed no less than six
days before termination of total service.

A Deferred Payment Agreement will be for a period agreed to by both the customer
and the Company.

If the Company believes that the customer has the resources to pay the bill, it shall

notify both the customer and the Commission in writing of the reasons for its belief.
The Commission shall make the Anal determination as to whether a DPA should be
provided. A customer with medical emergencies and a customer who is elderly, blind
or disabled shall be exempt &om such eligibility criteria.
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SECTION 2 —GENERAL RULES AND RKGIJLATIONS {CONT'D)

2.11 ADDITIONAL PROVISIONS APPLICABLE TO RESIDENCE CUSTOMERS
(CONT'D)

2, 11.8 Return Check

When a check received from a residence customer is dishonored, the company shall

make two attempts, one outside of normal business hours, to contact the customer
within 24 hours. The customer shall be given an additional 24 hours to pay before
disconnection. The additional notice will be given provided that the customer has not
submitted a dishonored check within the past 12 months.

2.11.9 Suspension or Termination - Abandonment

Suspension/termination of residence service for abandonment or unauthorized use
may occur only aAer the Company makes a reasonable attempt to determine

occupancy or authorized use, or the customer takes reasonable steps to prevent
unauthorized use. A notice must be sent to the customer five days before such
suspension or termination. The notification requirement is waived when previous
mailings are returned by the Post Office or the company is advised that a new
customer has moved into the location.
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SECTION 3 - CONNECTION CHARGES

3.1 CONNECTION CHARGE

3.1.1 General

A. The Connection Charge is a nonrecurring charge which applies to the following:

1. the installation of a new service;

2. the transfer of an existing service to a different location;

3. a change &om one class of service to another at the same or a different location;

4. or, restoral of service after suspension or termination for nonpayment.

3.1.2 Exceptions to the Charge

A. No charge applies for a change to a service for which a lower monthly rate applies,
made within 90 days aAer any general rate increase, if a lower grade of service is
offered in the customer's exchange.

B. No charge applies for one change in the class of residence service, provided that the
change is ordered within 90 days of the initial connection of the customer's exchange
service.

C. The Company may from time to time waive or reduce the charge as part of a
promotion.
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SECTION 3 - CONNECTION CHARGES (CONTINIJKD)

3.2 LINK-UP

3.2. 1 General

A. Link-Up is a program designed to increase the availability of telecommunications
services to low income subscribers by providing a credit to the non-recurring
installation and service charges to qualifying residential subscribers.

B. Link-Up is supported by the federal universal service support mechanism.

3.2.2 Eligibility

A. To be eligible for a Link-Up credit, the named subscriber must be a current recipient
of any of the following low income assistance programs.

1. Temporary Assistance to Needy Families (TANF), previously known as
AFDC

2 Food Stamps

3. Medicaid

B. All applications for service are subject to verification with the state agency responsible
for administration of the qualifying program.

C. Additionally, a customer with total net annual income that does not exceed one
hundred twenty five percent (125%) of the federal poverty income guidelines may

apply directly to the Office of Regulatory Staff (ORS) for Link-Up eligibility
certification.
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SECTION 3 - CONNECTION CHARGES (CONTINIJK0)

3.2 LINK-UP (CONTINUED)

3.2.3 Certification

A. Proof of eligibihty in any of the qualifying low income assistance programs should be
provided to the Company at the time of application for service. The Link-Up credit
will not be established until proof of eligibility has been received by the Company. If
the customer requests installation without proof of eligibihty, the requested service
will be provided without the Link-Up credit.

B. The use or disclosure of information concerning enrollees will be limited to purposes
directly connected with the administration of the Link-Up plan.

3.2.4 Rates and Charges

A. The federal credit available for a Link-Up connection is thirty dollars ($30.00)
maximum or fifty percent (50%) of the installation and service charges from this
Tariff, whichever is less.
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SECTION 3 -CONNECTION CHARGES (CONT'D)

3.3 RESTORAL CHARGE

A restoral charge applies each time a service is reconnected aAer disconnection for
nonpayment, but before cancellation of the service.

The Company alone may make changes in the location of its lines and equipment. When
it is found that a move or change of such lines or equipment has been made by others, the
Connection Charge for the underlying service will apply as if the work had been done by
the Company.

The customer will be assessed a charge for any move, add or change of a Company
service. Move, Add and Change are defined as follows:

Move: The disconnection of existing equipment at one location and reconnection of
the same equipment at a new location in the same building or in a different
building on the same premises.

Add: The addition of a vertical service to existing equipment and/or service at one
location.

Change: Change - including rearrangement or reclassification - of existing service at
the same location.

Residence Charge per: Move

Minimum: $5.00

Add

$5.00

~Chan e

$5.00

Maximum: $40.00 $40.00 $40.00

Business Charge per: Move

Minimum: $5.00

Add

$5.00

~Chan e

$5.00

Maximum: $40.00 $40.00 $40.00
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SECTION 3 -CONNECTION CHARGES (CONT'9)

3.4 CHARGES ASSOCIATED WITH PREMISES VISIT

3.4. 1 Terms and Conditions

The customer may request an estimate or a firm bid before ordering wire installation
work to be done. When an estimate is provided, the estimate is not binding on the
Company and the charge to be billed will be based on the actual time and materials
charges incurred. When a firm bid is provided at customer request, the charge to be
billed is the amount quoted to the customer for the work requested.

Inside Wire charges apply per service call when billable premises work is performed
on noncomplex premises wire and jacks. Residence and Business charges may differ.
Such charges are due and payable when billed.

Noncomplex wire, jacks and materials include:

~ 2 to 6 pair inside wire
~ Faceplates
~ RJ11C, RJ14C, RJ11W and RJ14W type station jacks

~ Staples, screws, nail, tape, connectors, etc.

3.4.2 Trouble Isolation Charge

When a visit to the customer's premises is necessary to isolate a problem reported to
the Company but identified by the Company's technician as attributable to customer-
provided equipment or inside wire, a separate charge applies in addition to all other
charges for the

Minimum Maximum

Per Premises Visit, Residence

Per Premises Visit, Residence

$10.00

$10.00

$50.00

$50.00
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SECTION 3 -CONNECTION CHA. RGKS (CONT'8)

3.4 CHARGES ASSOCIATED WITH PREMISES VISIT (CONT'D)

3.4.3 Inside Wire Maintenance and Installation

The customer may provide inside wiring for single-line station equipment or may elect to
have the Company's technicians install or maintain inside wire.

A. Inside Wire Installation Charge

Flat Installation Charges apply when a customer requests new noncomplex wire and

jack installation or requests existing noncomplex wire and jack moves, changes,
removals, rearrangements, replacements or pre-wiring.

Material is included in each time increment charge.

Minimum Maximum
Flat Jack Installation Charge

Per order, per premises

-1"Jack
-Each Additional, Prewired
-Each Additional, Unwired

$1.00
$1.00
$1.00

$75.00
$25.00
$75,00

Flat Wire Installation Charge

Per wall, per wire pull, Residence $10.00 $75.00

Flat Wire Installation Charge

Per wall, per wire pull, Business $10.00 $75.00

The Flat Inside Wire Maintenance Charge applies when a customer requests
noncomplex wire and jack maintenance and does not subscribe to the Inside Wire
Maintenance Option. Material is included in the Flat Time and Materials Charge.

Per Premises Visit, Residence $10.00 $50.00
Per Premises Visit, Business $10.00 $50.00
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3A CHARGES ASSOCIATED WITH PREMISES VISIT (CONT'D)

3.4.3 Inside Wire Maintenance and Installation (cont'd)

C. Monthly Inside Wire Maintenance Option

The Monthly Inside Wire Maintenance Option provides Customers paying a monthly
fee with ongoing maintenance of noncomplex wire and jack. Premises Visit Charges
and Time and Material Charges are waived for maintenance work provided under the
terms of the Monthly Inside Wire

Minimum Maximum
Inside Wire Monthly

Maintenance Option

(per residence account) $2.00

3.5 Primary Interexchange Carrier Change Charge

The customer will incur a charge each time there is a change in the long distance
carrier associated with the customer's line after the initial installation of service.

Minimum

$0.00

Maximum

$5.00
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Section 4 - INTRALATA TOLL USAGE AND MILEAGE CHARGES

4.1 GENERAL

4.1.1 Description

A. IntraLATA toll service is furnished for communication between telephones in
different local calling areas within a particular LATA in accordance with the
regulations and schedules of charges specified in this tariff. The toll service charges
specified in this section are in payment for all service furnished between the calling
and called telephone, except as otherwise provided in this Tariff.

B. IntraLATA toll calling includes the following types of calls: direct dialed, calling
card, collect, 3rd number billed, special toll billing, requests to notify of time and

charges, person to person calling and other station to station calls.

4.1.2 Classes of Calls

A. Service is offered as two classes: station to station calling and person to person
calling.

B. Station to Station Service is that service where the person originating the call dials the
telephone number desired or gives the Company operator the telephone number of the
desired telephone station or system.

C. Person to Person Service is that service where the person originating the call specifies
to the Company operator a particular person to be reached, a particular mobile unit to
be reached, or a particular station, department or office to be reached. The call
remains a person to person call when, aAer the telephone, mobile telephone, or PBX
system has been reached and while the connection remains established, the person
originating the call requests or agrees to talk to any person other than the person
speci6ed, or to any other agreed upon alternate.
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SECTION 4 - INTRALATA TOLL USAGE AND MILEAGE CHARGES CONT'9

4.2 TIMING OF CALLS

4.2.1 Unless otherwise indicated, all calls are timed in one minute increments and all calls
which are fractions of a minute are rounded up to the next whole minute,

4.2.2 For station to station calls, call timing begins when a connection is established
between the calling telephone and the called telephone station.

4.2.3 For person to person calls, call timing begins when connection is established between
the calling person and the particular person, station or mobile unit specified or an

agreed alternate.

4.2.4 Call timing ends when the calling station "hangs up,
" thereby releasing the network

connection. If the called station "hangs up" but the calling station does not,
chargeable time ends when the network connection is released either by automatic
timing equipment in the telephone network or by the Company operator.

4.2.5 Calls originating in one time period as defined in Section 4.3 and terminating in

another will be billed the rates in effect at the beginning of each minute.
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SECTION 4 - INTRALATA TOLI IJSAGK AND MILEAGE CHARGES (CONT'9)

4.3 TIME PERIODS DEFINED

Unless otherwise indicated in this Tariff, the following time periods apply.

4.3.1 Peak: 7:00 a.m. to, but not including, 7:00p.m. - Monday through Friday

4.3.2 Off-Peak: 7:00 p.m. to, but not including, 7:00 a.m. - Sunday through Friday All day
Saturday and Sunday All Holidays

4.3.3 Holidays include Christmas, New Year's Day, Thanksgiving, Independence Day, and

Labor Day.

4.3.4 All times refer to local time.
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4.4 REGULATIONS AND COMPUTATION OF MILEAGE

Calls for which rates are mileage sensitive are rated on the airline distance between the
originating rate center and the terminating rate center.

4.4.1 Originating Rate Center

A customer's primary local exchange number includes an NXX code that is
associated with a specific rate center. The originating point of all calls charged to that
customer's account shall be the location of the customer's rate center.

4.4.2 Terminating Rate Center

The terminating point for all calls shall be the location of the local rate center
associated with the called number.

4.4.3 Calculation of Mileage

Usage charges for all mileage sensitive products are based on the airline distance
between serving wire centers associated with the originating and terminating points of
the call. The serving wire centers of a call are determined by the area codes and

exchanges of the origination and destination points.
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4.4 REGULATION AND COMPUTATION OF MILEAGE (CONT'D)

4.4.3 Calculation of Mileage {cont'd)

The distance between any two rate centers is determined as follows:

Airline mileage, where mileage is the basis for rating calls, is obtained by using the
"V" and "H" coordinates assigned to each rate center and contained in NECA FCC
Tariff No. 4 or successor tariffs. To determine the airline distance between any two
locations, proceed as follows:

A. Obtain the "V" and "H" coordinates for each location. The "V" coordinate is the
first four digits in the "VH" column. The "H" coordinate is the next four digits.

8. Obtain the difference between the "V"coordinates of each of the locations. Obtain
the difference between the "H" coordinates.

C. Square each difference obtained in step b., above.

D. Add the square of the "V" difference and the "H" difference obtained in step c.,
above.

E. Divide the sum of the square by 10. Round to the next higher whole number if
any fraction is obtained.

F. Obtain the square root of the whole number result obtained above. Round to the
next higher whole number if any fraction is obtained. This is the airline mileage.

Formula: /2/ (V,-V ) +{H-H„) 3 /

V 10
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SECTION 4 - INTRALATA TOLL USAGE AND MILEAGE CHARGES (CONT'D)

4.5 CALL CHARGES

Rates are based on the duration of the call as measured according to Section 4.2 above,
time of day rate period of the call as described in Section 4.3 and the airline mileage
between points of the call as described in Section 4.4. In addition, where live or
automated operator assistance is required for call completion or billing, a per call service
applies.

Charges for all classes of calls may be to the calling station, to the called station when the
called party agrees to accept the charges, to an authorized telephone number which is not
the called station or the calling station (3rd number billing), or to an authorized calling
Card.

4.5.1 Usage Charges Minimum: Rates may be reduced selectively and in varying amounts,
down to incremental cost, on one day's notice to customers and the Public Service
Commission. Maximum:

Mileage PEAK. OFF- Peak

0-8
9- 13
Over 13

S 0.15
0.15
0.15

First Minute Each Additional
Minute

$0.15
0.15
0.15

First
Minute

0.15

Each
Additional

Minute

0.15
0.15
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SECTION 4 - DlTRALATA TOLL USAGE AND MILEAGE CHARGES (CONT'D)

4.5 CALL CHARGES (CONT'D)

4,5.2 Per Call Service Charges

The following service charges apply to intraLATA toll calls for which live or
automated operator assistance is provided for call completion and/or billing,

Minimum Maximum

Customer Dialed Calling Card

Person to Person

3' Number Billed

All other Operator Assistance

$0.01

$0.01

$0.01

$0.01

$0.60

$1.60

$1.25
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SECTION 5 —SUPPLEMENTAL SERVICES

5.1 CIJSTOM CALLING SERVICE

5.1.1 General

Subject to the availability of the service offerings of the Company's underlying
carriers, the features in this section are made available on an individual basis or as
part of multiple feature packages. All features are provided subject to availability;
features may not be available with all classes of service. Transmission levels may not
be sufficient in all cases.

5.1.2 Description of Features

A. Three Way Calling/Call Hold

The Three Way Calling feature allows a customer to add a third party to an existing
two-way call and form a 3-way call. The call must have been originated from outside
the station group and terminate to a station within the station group. The Call Hold
feature allows a customer to put any in-progress call on hold by flashing the switch
hook and dialing a code. This &ees the line to allow the customer to make an

outgoing call to another number. Only one call per line can be on hold at a time. The
third party cannot be added to the original call.

B.Call Forwarding

Call Forwarding, when activated, redirects attempted terminating calls to another
customer-specific line. The customer may have to activate and deactivate the
forwarding function and specify the desired terminating telephone number during
each activation procedure. Call originating ability is not affected by Call Forwarding.

The calling party is billed for the call to the called number, If the forwarded leg of
the call is chargeable, the customer with the Call Forwarding is billed for the
forwarded leg of the call.

Call Forwarding - Busy automatically reroutes an incoming call to a customer
predesignated number when the called number is busy.

Call Forwarding -Don't Answer automatically reroutes an incoming call to a customer
predesignated number when the called number does not answer within the number of
rings programmed by the Company.



WINSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman k CEO

LOCAL SERVICES TARIFF

Section 5
Original Page 4

EFFECTIVE:

SECTION 5 —SUPPI EMKNTAL SERVICES (CONT'9)

5.1 CUSTOM CALLING SERVICE (CONT'D)

5.1.2 Description of Features (cont'd)

B. Call Forwarding (cont'd)

Call Forwarding - Variable allows the customer to choose to reroute incoming calls to
another specified telephone number. The customer must activate and deactivate this
fea.ture.

C. Call Waiting/Cancel Call Waiting

Call Waiting provides a tone signal to indicate to a customer already engaged in a
telephone call that a second caller is attempting to dial in. It will also permit the
customer to place the first call on hold, answer the second call and then alternate
between both callers. Cancel Call Waiting (CCW) allows a Call W'aiting (CW)
customer to disable CW for the duration of an outgoing telephone call. CCW is
activated (i.e., CW is disabled) by dialing a special code prior to placing a call, and is
automatically deactivated when the customer disconnects from the call.

D. Distinctive Ringing

This feature enables a user to determine the source of an incoming call from a
distinctive ring. The user is provided with up to two additional telephone numbers.

E. Regular Multiline Hunting

This feature is a line hunting arrangement that provides sequential search of available
numbers within a multiline group.

F. Speed Calling

This feature allows a user to dial selected numbers using one or two digits. Up to
eight numbers (single digit, or thirty numbers with two digits) can be selected.
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SECTION 5 —SUPPLEMENTAL SERVICES (CONT'D)

5.1 CUSTOM CALLING SERVICF. (CONT'D)

5.1.3 Rates and Charges

A. Monthly Rates

Maximum and minimum rates for this service are located in Section 6, Residence
Network Switched Service„and Section 7, Business Network Switched Service,

B.Connection Charges

Connection charges may apply when a customer requests connection to one or more
custom calling features. Orders requested for the same customer account made at the
same time for the same premises will be considered one request. These charges may
not apply if the features are ordered at the same time as other work for the same
customer account at the same premises.

Minimum; Maximum:

$0.00 $20.00

C. Trial Period

The Company may elect to offer a free or reduced rate trial of any new custom calling
feature(s) to prospective customers within 90 days of the establishment of the new
feature. See 5.4, Service and Promotional Trials, below,
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5.1 CUSTOM CALLING SERVICE (CONT'D)

5.1.4 Discounted Rates

The discount rates (applied to the total monthly rates as specified for the individual

Custom Calling Services) for features packages consisting of two, three, four, five or
more features selected from Busy Call Forwarding. Busy Call Forwarding-Extended,
Call Waiting, Call Forwarding, Delay Call Forwarding, Three-Way Calling, Speed
Calling-8, Priority Ringing, Repeat Dialing, Select Call Forwarding, Call Return, and

Call Screen:

Monthly Rate

Business Residence

-Any two features
-Any three features
-Any four features
-Any five or more features

38'lo
45'lo
49'/o

54'lo

27'lo
320/0

40'l0

47%
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SKCTIOÃ 5 —SUPPLEMENTAL SERVICES (CONT'D)

5.2 CLASS SERVICES

5.2.1 General

The features in this section are made available on an individual basis or as part of
multiple feature packages. All features are provided subject to availability; features

may not be available with all CLASS services. Transmission levels may not be
sufficient in all cases.

5,2.2 Description of Features

A. Call ID

The Call ID feature allows a customer to see a caller's name and number previewed
on a display screen before the call is answered allowing a customer to prioritize and
or screen incoming calls. Call ID records the name, number, date and time of each
incoming call - including calls that aren't answered by the customer. Call ID service
requires the use of specialized CPE not provided by the company. It is the
responsibihty of the customer to provide the necessary CPE.

B.Automatic Redial

The Automatic Redial feature allows a customer to automatically redial the last
number dialed. This is accomplished by the customer activating a code. The network
periodically tests the busy/free status of the called line for up to 30 minutes until both
lines are found free and then redials the call for the customer.

The Automatic Redial feature also allows customers, having reached a busy number,
to dial a code before hanging up. Automatic Redial feature then continues to try the

busy number for up to 30 minutes until it becomes free. Once the busy line is free the
call is automatically redialed and the customer is notified of the connected call via a
distinctive ring.
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5.2 CLASS SERVICES (CONT'D)

5.2.2 Description of Features (cont'd)

B.Automatic Redial (cont'd)

The following types of calls cannot be Automatically Redialed:

9 Calls to 800 Service numbers 9 Calls to 900 Service numbers 9 Calls preceded

by an interexchange carrier access code 9 International Direct Distance Dialed calls 9
Calls to Directory Assistance 9 Calls to 911

C. Automatic Recall

The Automatic Recall stores the number of the most recent incoming call (including
unanswered incoming calls) to a customer's number. This allows a customer to dial
back any missed or unanswered telephone calls.

D. Customer Originated Trace

Customer Originated Trace allows customers to key in a code that alerts the network
to trace the last call received. The traced telephone number is automatically sent to
the company for storage for a limited amount of time and is retrievable by legally
constituted authorities upon proper request by them. By contacting the company the
customer can use this application to combat nuisance calls.
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5.2 CLASS SERVICES (CONT'D)

5.2.3 Rates and Charges

A. Monthly Rates

Maximum and minimum rates for this service are located in Section 6, Residence
Network Switched Service, and Section 7, Business Network Switched Service.

B.Connection Charges

Connection charges may apply when a customer requests connection to one or more
features. Orders requested for the same customer account made at the same time for
the same premises will be considered one request. These charges may not apply if the
features are ordered at the same time as other work for the same customer account at
the same premises.

Minimum Maximum

$00.00 $20.00

C. Trial Period

The Company may elect to offer a free or reduced rate trial of any new CLASS
feature(s) to prospective customers within 90 days of the establishment of the new
feature. See 5.4, Service and Promotional Trials, below.
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5.3 CENTREX SERVICE FEATURES

5.3.1 General

The features in this section are made available on an individual basis or as part of
multiple feature packages. All features are provided subject to availability; features
may not be available with all classes of service. Transmission levels may not be
sufficient in all cases.

5.3.2 Description of Features

A. Camp On

This feature allows the switch to observe that a wanted line is busy, wait until it is
free, then automatically and immediately connect the calling line that has been
waiting.

B. Call Pickup

This feature allows a user to answer any call within an associated preset pickup
group. If more than one line in the pickup group has an unanswered incoming call,
the call to be answered is selected by the switching system. Call Pickup answers a
call that has been directed to another station within the same preset Call Pickup
gl oup,

C. Call Transfer - All Calls

Call Transfer allows a station user to transfer an established call to another station.
The station from which the call is transferred will be assessed any long distance
charges incurred as a result of the transfer.

D. Directed Call Pickup with Barge-In

This feature answers calls directed to a specific line from any other telephone line in
the user group.

E. Directed Call Pickup without Barge-In

This feature is identical to the Directed Call Pickup with Barge-In except, if the line

being picked up has already been answered, the party dialing the pickup code is
routed to reorder (i.e., fast busy) rather than permitted to barge in on the established

connection and create a three-way call.
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5.3 CENTREX SERVICE FEATURES (CONT'D)

5.3.2 Description of Features {cont'd)

e. Circular Hunting

This feature (similar to regular hunting) is a line hunting arrangement that allows all
lines in a multi-line hunt group {MLHG) to be tested for busy, regardless of the point
of entry into the group. When a call is to a line in a MLHG, a regular hunt is
performed starting at the station associated with the dialed number. It continues to the
last station in the MLHG, then proceeds to the first station in the group and continues
to hunt sequentially through the remaining lines in the group. Busy tone is returned if
the original called station is reached without finding a station that is idle.

f. Series Completion

This feature is a form of hunting similar to the multiline hunt group hunting and the
Call Forwarding Busy Line feature. It allows calls to be made to a busy directory
number to be routed to another specified directory number. The series completion
hunt begins with the originally dialed member of the series completion group, and
searches for an idle directory number from the hst of directory numbers.

g. Account Codes

This feature adds an account number (code) to an Automatic Message Accounting
(AMA) and/or Message Detail Recording (MDR) record for assigning customer
charges. The number of digits in a customer's account code group will be defined by
the Company.

h. Terminal Group and Station Restriction

This feature defines a station's network access capability either individually within a
Centrex group or for the group as a whole. It defines the Centrex group and what
level of access a station will have; i,e., intragroup only, toll restriction, etc.

i. Uniform Call Distribution

This feature is a hunting arrangement that assigns incoming calls uniformly among
the stations in the group.
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5.3 CENTREX SERVICE FEATURES (CONT'D)

5.3.3 Rates and Charges

A. Monthly Rates

Maximum and minimum rates for this service are located in Section 6, Residence
Network Switched Service, and Section 7, Business Network Switched Service.

B.Connection Charges

Connection charges may apply when a customer requests connection to one or more
features. Orders requested for the same customer account made at the same time for
the same premises will be considered one request. These charges may not apply if the
features are ordered at the same time as other work for the same customer account at
the same premises.

Minimum Maximum:

$00.00 $20.00

C. Trial Period

The Company may elect to offer a free or reduced rate trial of any new Centrex
feature(s) to prospective customers within 90 days of the establishment of the new
feature. See 5.4, Service and Promotional Trials, below.
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5.4 SERVICE AND PROMOTIONAL TRAILS

5.4.1 General

The Company may establish temporary promotional programs wherein it may waive
or reduce nonrecurring or recurring charges, to introduce a present or potential
customer to a. service not previously subscribed to by the customer.

5.4.2 Regulations

A. Appropriate notification of the Trial will be made to all eligible customers and to the
Commission. Appropriate notification may include direct mail, bill inserts, broadcast
or print media, direct contact or other comparable means of notification.

B. During a Service Trial, the service(s) is provided automatically to all eligible
customers, except those customers who choose not to participate. Customers will be
offered the opportunity to decline the trial service both in advance and during the
trial. A customer can request that the designated service be removed at any time
during the trial and not be billed a recurring charge for the period that the feature was
in place. At the end of the trial, customers that do not contact the Company to indicate
they wish to retain the service will be disconnected from the service at no charge.
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5.4 SERVICE AND PROMOTIONAL TRIALS {CONT'D)

5.4.2 Regulations (cont'd)

C. During a Promotional Trial, the service is provided to all eligible customers who ask
to participate. Customers will be notified in advance of the opportunity to receive the
service in the trial for free. A customer can request that the service be removed at any
time during the trial and not be billed a recurring charge for the period that the service
was in place. At the end of the trial, customers that do not contact the Company will

be disconnected from the service.

D. Customers can subscribe to any service listed as part of a Promotional Trial and not
be billed the normal Connection Charge. The offering of this trial period option is
limited in that a service may be tried only once per customer, per premises.

E. The Company retains the right to limit the size and scope of a Promotional Trial.
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5.5 BUSY VERIFICATION AND INTERRUPT SERVICE

5.5.1 General

Upon request of a calling party, the Company will verify a busy condition on a called
line. An operator will determine if the line is clear or in use and report to the calling
party. In addition, the operator will intercept an existing call on the called line if the
calling party indicates an emergency and requests interruption.

5.5.2 Rate Application

A. A Verification Charge will apply when:

1. The operator verifies that the line is busy with a call in progress, or

2. The operator verifies that the line is available for incoming calls.

B. Both a Verification Charge and an Interrupt Charge will apply when the operator
verifies that a called number is busy with a call in progress and the customer requests
interruption. The operator will interrupt the call advising the called party of the name

of the calling party and the called party will determine whether to accept the interrupt

call. Charges will apply whether or not the called party accepts the interruption.

C. No charge will apply when the calling party advises that the call is from an official
public emergency agency.

5.5.3 Rates

Verification Charge, each request

Interrupt Charge, each request $0.01 $5.00

Minimum Maximum
$0.01 $5.00
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SECTION 5 —SUPPLKMKNTAL SERVICES (CONT'9)

5.6 DIRECTORY ASSISTANCE SERVICE

5.6.1 General

A customer may obtain assistance, for a charge, in determining a telephone number

by dialing Directory Assistance Service. A customer can also receive assistance by
writing the Company with a list of names and addresses for which telephone numbers
are desired.

5.6.2 Regulations

A Directory Assistance Charge applies for each telephone number, area code, and/or

general information requested from the Directory Assistance operator except as
follows:

A. Calls &om coin telephones, including COCOTS.

B. Requests for telephone numbers of non-published service.

C. Requests in which the Directory Assistance operator provides an incorrect
number. The customer must inform the Company of the error in order to receive
credit.

D. Requests from individuals with certified visual or physical handicaps in which the
handicap prevents the use of a local directory. Individuals must be certified in
accordance with the terms outlined under "Handicapped Person" in Section 10 of
this Tariff, up to a maximum of 50 requests per month.

5.6.3 Rates

Unless one of the exceptions listed above applies, the charges as shown below apply
for each request made to the Directory Assistance operator:

Minimum Maximum
$0.01 $0.50
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SECTION 5- SUPPLEMENTAL SERVICES {CONT'9)

5.7 LOCAL OPERATOR SERVICE

Local calls may be completed or billed with the live or mechanical assistance by the
Company's operator center. Calls may be billed collect to the called party, to an
authorized 3rd party number, to the originating line, or to a valid authorized calling
card. Local calls may be placed on a station to station basis or to a specified party
(see Person to Person), or designated alternate. Usage charges for local operator
assisted calls are those usage charges that would normally apply to the calling party' s
service. Where no local charge applies (flat rate service), the usage charge is $0.00. In
addition to usage charges, an operator assistance charge applies to each call:

Minimum Maximum

Local Operator Assistance, per call: $0.00 $0.75
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SECTION 5- SUPPI KMKNTAI SERVICES (CONT'0)

5.8 BLOCKING SERVICE

5.8.1 General

Blocking service is a feature that permits customers to restrict access from their
telephone line to various discretionary services. The following blocking options are
available to residence and business customers:

A. 900, 700 Blocking - allows the Customer to block all calls beginning with 900 and
700 prefixes (i.e. 900-XXX-XXXX)from being placed.

B. 900, 971, 974, 540, 550, 396, 970, 976, 910, 920 k 700 Blocking - allows the
Customer to block all calls beginning with the above prefixes from being placed.

C. Third Number Billed and Collect Call Restriction - provides the Customer with a
method of denying all third number billed and collect calls to a specific telephone
number provided the transmitting operator checks their validation data base.

D. Toll Restriction (1+ and 0+ Blocking) - provides the Customer with local dialing
capabilities but blocks any customer-dialed call that has a long distance charge
associated with it.

Toll Restriction will not block the following types of calls: 911 (Emergency), 1 +
800 (Toll Free), and operator assisted toll calls.

E. Toll Restriction Plus - provides Customers with Toll Restriction, as described in 1.d.
of this Section, and blocking of 411 calls.

F. Direct Inward Dialing Blocking (Third Party and Collect Call) - provides business
customers who subscribe to DID service to have Third Party and Collect Call
Blocking on the number ranges provided by the Company.

5.8.2 Regulations

A. The Company will not be liable for any charge incurred when any long distance
carrier or alternative operator service provider accepts third number billed or collect
calls.

B. Blocking Service is available where equipment and facilities permit.
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5.8 BLOCKING SERVICE (CONT'D)

5.8.3 Rates and Charges

A. Recurring and Nonrecurring Charges

The following rates and charges are in addition to all other applicable rates and

charges for the facilities furnished. Nonrecurring Charge

900 and 700 Blocking

Nonrecurring Charge
Minimum Maximum

-Residence
-Business (up to 200 lines)

$0.00
$0.00

$0.00
$10.00

900,971,974 and 700 Blocking

-Residence
-Business (up to 200 lines)

$0.00
$0.00

$0.00
$10.00

The nonrecurring charge for initial request of one and two-line business customers is
waived for 90 days &om the customer's service establishment date.



%INSONIC DIGITAL MEDIA GROUP, LTD.
ISSUED: March 31, 2007
BY: Chairman 8r, CEO

LOCAL SERVICES TARIFF

Section 5
Original Page 20

EFFECTIVE:

SKCTIOW 5- SUPPLKMKNTAL SKRVICKS (COXT'D)

5.9 BLOCKING SERVICE (CONT'D)

5.9.3 Rates and Charges (cont'd)

A. Recurring and Nonrecurring Charges (cont'd)

Third Number Billed and
Collect Call Restriction

Monthly Charges
Minimum Maximum

-Residence
-Business (up to 200 lines)

$0.00
$0.00

$5.00
$5.00

Toll Restriction

-Residence
-Business (up to 200 lines)

Toll Restriction Plus

$0.01
$0.01

$5,00
$10.00

-Residence
-Business (up to 200 lines)

Direct Inward Dialing Blocking
(Third Party and Collect Call)

-Initial Activation
- Subsequent Activation

(per line)

$0.01
$0.01

$0.01

$0.01

$5.00
$5.00

$50.00

$10.00

B. Pricing for Blocking Service for a business customer with more than 200 lines will

be based on the costs incurred by Company to provide the service.

C. Connection charges apply as specified in Section 3 of this tariff.
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SECTION 5 - SUPPLEMENTAL SERVICES (CONT'D)

5.19 CUSTOMIZED NUMBER SERVICE

5.9.1 General

A. Customized Number Service allows a customer to order a specified telephone number
rather than the next available number.

B. Customized Number Service is furnished subject to the availability of facilities and
requested telephone numbers.

C. The Company will not be responsible for the manner in which Customized Numbers
are used for marketing purposes by the customer.

D. When a new customer assumes an existing service which includes Customized
Number Service, the new customer may keep the Customized Number, at the tariffed
rate, with the written consent of the Company and the former customer.

E. The Company reserves and retains the right:

1. To reject any request for specialized telephone numbers and to refuse requests for
specialized telephone numbers;

2. Of custody and administration of all telephone numbers, and to prohibit the
assignment of the use of a telephone number by or from any customer to another,
except as otherwise provided in this Tariff;

3. To assign or withdraw and reassign telephone numbers in any exchange area as it
deems necessary or appropriate in the conduct of its business.

4. The limitation of liability provisions of this tariff in Section 2.1.1 are applicable to
Customized Number Service.
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SECTION 5- SUPPLEMENTAL SERVICES (CONT'9)

5,9 CUSTOMIZED NUMBER SERVICE (CONT'D)

5.19.2 Conditions

A. Charges for Customized Number Service apply when a customer:

1. Requests a telephone number other than the next available number from the
assignment control list, and such requested number is placed into service within
six months of the date of the request.

2. Requests a number change from the customer's present number to a Customized
Number.

B. The Company shall not be liable to any customer for direct, indirect or consequential
damages caused by a failure of service, change of number, or assignment of a
requested number to another customer whether prior to or after the establishment of
service. In no case shaH the Company be liable to any person, firm or corporation for
an amount greater than such person, firm or corporation has actually paid to the
Company for Customized Number Service.

5.9.3 Rates

Minimum Maximum

Set-up Charges
Residence Customer $0.00 $50.00

Business Customer $0.00 $100.00
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SECTION 5- SIJPPLKMKNTAL SERVICES (CONT'D)

5.10 LOCAL TRANSPORT SERVICE

5.10.1 General

A. The Local transport rate category provides the transmission facilities between the
Customer premises and the end office switch(es) where the Customer traffic is
switched to originate or terminate its communications.

B. Local Transport is a two-way voice frequency transmission path composed of
facilities determined by the company. The two-way voice frequency path permits
the transport of calls in the originating direction (from the End User end office
switch to the Customer's premises) and in the terminating direction (from the
Customer premises to the end office switch), but not simultaneously. The voice
frequency transmission path may be comprised of any form or configuration of
plant capable of and typically used in the telecommunications industry for the
transmission of voice and associated telephone signals within frequency
bandwidth of approximately 300 to 3000 Hz.

C. The Company will work cooperatively with the Customer in determining (1)
whether the service is to be directly routed to an end office switch, and {2) the
directionality of service.

{1)Transmission paths

The Number of Transport transmission paths provided is based on the
Customer's order and is determined by the Company.

(2) Interconnection

Interconnection of non-company switched access transport facilities is
available between an end office and a Customer point of presence where such
facilities are provided.
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SECTION 5- SUPPLEMENTAL SERVICES (CONT'0)

5.10 LOCAL TRANSPORT SERVICE (CONT'D)

5.10.1 Rates

Per Access Minute: $0.01428

Installation:
Per Feature Group B $175.00
Per Feature Group D $130.00
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SECTION 5- SUPPLEMENTAL SERVICES (CONT'D)

5.11 PRIVATE BRANCH EXCHANGE TRUNK LINE SERVICE

Flat rate PBX trunk lines are provided from the Company central office in connection
with Business and Residence Manual PBX Service and Dial PBX service.

Trunk line service is furnished with customer-provided multi-line terminating
systems for similar purposes and connected to such service under the provisions of
said schedule.

5.12.1 Regulations

A. PBX Trunk Lines

Rates apply to flat rate trunk lines furnished in connection with business and
residence manual and Dial PBX service, and to such trunk line service furnished
with customer-provided multi line terminating systems used for similar purposes
and connected to such service.

B. Verification and/or Interruption of Busy Line Condition

Verification of a busy line condition and/or interruption of a conversation in
progress at the calling party's request will be provided.

C. Assured PBX Trunk Line service and Basic PBX Trunk Line service.

1. Assured PBX Trunk Line service transmission loss will not exceed 5.5 db as
referenced to 0.0 dBm signal source {1milliwatt at 1000 Hertz and 900 ohms
impedance).

2. Basic PBX Trunk Line service transmission loss will not exceed 8.0 db as
referenced to 0.0 dBm signal source (1 milliwatt at 1000 Hertz and 900 ohms
impedance).
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SECTION 5- SUPPLEMENTAL SKRVICKS (CONT'0)

5.12 INTEGRATED SERVICE DIGITAL NETWORK (ISDN}

5.12.1 ISDN —BRI Service

A. Integrated Service Digital Network - ISDN-BRI is a local exchange
telecommunications service that provides an integrated voice/data communications
capability for the transmission of circuit switched voice, circuit switched data and

packet switched data on an incoming and outgoing basis. The 8 channels are used for
voice or circuit switched data up to 64 Kbps. The D channel is used to carry signaling
information for the 8 channels plus packet switched data. The service is available
from specially equipped digital switching equipment located in the Utility's central
offices.

8. Circuit Switched Voice provides the ability to originate and receive switched voice
calls over a 64 Kbps channel.

Circuit Switched Data provides the ability to originate and receive circuit switched
data calls over a 64 Kbps channel. Data line speeds up to 64 Kbps are permitted.

C. ISDN-BRI provides a Business or Residence customer with the ability to integrate
current voice and data channel services utilizing Individual Line Business Service or
Individual Line Residence Service.

5.12.2 Regulations

A. ISDN-BRI will only be provided where central office facilities and operating
conditions permit.

8. ISDN-BRI is furnished to customers at the rates and charges as shown in Schedule H,
which are in addition to other rates and charges for Individual Line Business service
or Individual Line Rate Residence Service.

C. Rates and Charges for other optional features are in addition to those for ISDN-BRI
service and are provided only where facilities and operating conditions permit.
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5.12 INTEGRATED SERVICE DIGITAL NETWORK (ISDN) (CONT'D)

5.12.2 Regulations (cont*1)

D. Provides two 8 channels, each of which can support Circuit Switched Voice and/or
Circuit Switched Data and one D channel which is used for signaling and/or Packet
Switched Data.

l. ISDN or Home ISDN customer may select any combination of features included
in the ISDN-BRI Basic Service. The central office features provided are as
follows:

(a) Voice Features

(I) Provides a Primary Directory Number for each 8 channel voice service.

(i.) Multiple Directory Numbers

Allows multiple call appearances of Primary, Secondary and/or Shared
Directory Numbers to be assigned to stations equipped with
compatible premises equipment.

(ii) Call Information Display

Displays call related information about any call appearance that has an
active call associated with it. The information that can be displayed
includes called or calling directory number within the ISDN-BRI
system, incoming call identifier call type, call progress information
and call forwarding information. This information is limited to being
within the serving central office switch and between 81 and 82
channels.

(iii) Time and Date Display

Displays time and date in those offices which axe suitably equipped.
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SKCTION 5- SUPPLKMKNTAI SERVICES (CONT'D)

5.12 INTEGRATED SERVICE DIGITAL NETWORK {ISDN) (CONT'D)

5.12.2 Regulations {cont'd)

2. ISDN-BRI Basic Service (cont'd)

(b) Data Features

(I) Primary Directory Numbers

Provides a Primary Directory Number for each B channel with circuit
switched data service. Multiple Directory Number call appearance is not
allowed with data service.

(II) Call Information Display

Displays call related information about any call appearance that has an
active call associated with it. The data that can be displayed includes
called or calling directory number within the ISDN-BRI system, incoming
call identifier call type, call progress information and call forwarding
information. This information is limited to being within the same serving
central office switch and between 81 and 82 channels.

(c) ISDN-BRI Optional Packet Data Device

(I) Packet Data Features

-D-Channel Packet Access

Provides access to the Basic D-channel that supports X.25 data up to 16
Kbps

-D Channel Packet Device

Allows a packet device to be attached to the D channel. Additional D
channel packet devices are available at the rates and charges as set forth in
Schedule H.
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5.12 INTEGRATED SERVICE DIGITAL NETWORK (CONT'D)

5.12.2 Regulations (cont'd)

-Logical Channels

Allows a ISDN-BRI Customer to specify up to 4 logical channels for
packet services, additional logical channels are available at the rates and

charges as set forth in Schedule H.

-Fast Select Initiate/Accept

Allows a sending data terminal to forward up tn 128 bytes of data along
with call setup and clearing packets. Fast Select acceptance allows the
switch to transmit incoming call packets with the fast select facility to a
destination terminal that has this feature.

-Flow Control Parameter Negotiation

Allows negotiation on a per call basis of the flow control parameters. This
consists of automatically negotiating the maximum packet size and
window size for each direction of data transmission.

(d) ISDN-BRI Individual Optional Features

Additional B Channel Circuit Switched Primary Directory Numbers (Passive
Bus/ B-Channel Contention)

Allows multiple Primary Directory Numbers on a single Basic Rate Interface
(BRI) where central office facilities and operating conditions permit. A
maximum of eight (8) physical Primary Directory Numbers are allowed on a
BRI. Installed Primary Directory Numbers will contend for the use of the B
channels. Under these conditions, the customers assume responsibility for any
blocked calls. The Utility will input a set of unique parameters for each
logical or physical customer premises equipment that will utilize the channel.
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5.12 INTEGRATED SERVICE DIGITAL NETWORK (CONT'D

5.12.2 Regulations (cont'd)

(e) ISDN Individual Optional Features

(I) Secondary Directory Number

Allows a unique number other than the primary directory number to be
assigned to the station with compatible premises equipment.

{II)Hold, Consultation Hold, Three Way Conference, and Call Transfer

Allows the station user to place an existing call on hold, access another
call appearance and establish a second call. When this second connection
is made, the station user can privately confer with the third party
{Consultation Hold). The held party can then be joined to create a Three
Way Conference. Finally, the station user can disconnect from the call,
connecting the original call to the third party (Call Transfer). The Call
Transfer can connect two parties that are outside the ISDN system. The
ISDN customer will be billed the applicable local, ZUM and toll message
charges for the transferred call.

(III) Packets - Additional Logical Channels

Provides additional logical channels for B or D channel packet devices. D
channel packet terminals may be equipped with Additional Logical
Channels, specifying a quantity between five (5) and fiAeen (15) (the first
four (4) logical channels are included with each D channel packet device
associated with the ISDN-BRI Optional Packet Data Device). 8 channel

packet terminals may be equipped with Additional Logical Channels,

specifying the quantity between (16) and one hundred {100) (the first
fiAeen are included with the B Channel Packet Service). To change the

quantity of Additional Logical Channels, the Miscellaneous Change
Charge as set forth in Schedule F is applicable.
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5.12 INTEGRATED SERVICE DIGITAL NETWORK (CONT'D

5.12.2 Regulations (cont'd)

(e) ISDN Individual Optional Features (cont'd)

(IV) 8 Channel Packet Service

Permits the assignment of a dedicated 8 channel for the exclusive use of
transporting packet data. One or both 8 channels of a ISDN line can be
assigned to this service. Once assigned, a 8 channel cannot be used for
any other service unless changed at the Rates and Charges as set forth in
Schedule H.

(V) Packet - Permanent Virtual Circuit

Allows packet switching to be implemented over a dedicated logical
channel without needing call set-up or clearing both ends of the ISDN.
Permanent Virtual Circuit must reside within the same serving central
office. This feature is established by the customer service order.

(VI) Packet Hunting

Allows the customer to define a group of numbers that belong to a hunt

group. When an incoming call is destined for a busy terminal in the group,
the call will be directed to an idle terminal in the same hunt group.

(VII) Shared Call Appearances

Allows call appearances of a Primary or Secondary Directory Number
from another station on the same ISDN-BRI Business ISDN line to be
assigned to stations equipped with compatible premises equipment. A
Shared Directory Number is only available between 81 and 82 channels
on the same line in those offices that are suitably equipped.
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5.12 INTEGRATED SERVICES DIGITAL NETWORK {ISDN) (CONT'D)

5.12.3 ISDN —PRI Service

A. Primary Rate Interface (PRI) Service: PRI provides the capability to:

1. Transport customer information in the form of circuit-switched voice or data up to
64 kbps over any B channel.

2. Allow 8 channels to be allocated for specific services, such as Direct Inward

Dialing (DID). Direct Outward Dialing (DOD), and Toll Free Service, or
optionally configure channels to access multiple services on a per-call basis, All
of the preceding services may be accessed on a Call-by-Call Service Selection
basis.

3. Allow the user to have access to the directory number of the calling party.

B. Conditions; This service is offered subject to the following conditions:

1. PRI is only available from serving central offices equipped with the necessary
facilities to provide PRI service. Feature availability and service capabilities are
dependent on the facilities and digital technology providing the service.

2. ISDN compatible terminal equipment is required for operation. It is the
customer's responsibility to power and obtain such equipment.

3. PRI service does not preclude customer from originating or receiving circuit-
switched voice calls from inside or outside either their serving central office or
their Local Exchange Area. Where facilities are available, customers will be able
to originate and receive circuit-switched data calls outside of their serving central
office.
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5.12 INTEGRATED SERVICES DIGITAL NETWORK. (ISDN) (CONT'D)

5.12.3 ISDN —PRI Service

8, Conditions (cont'd)

4. This tariff does not provide for the transmission of packet data on the 8 or D
channels.

S. Existing local usage or long distance rates apply to circuit-switched voice calls.

6. Circuit-switched data calls will be billed on a local usage-sensitive basis as
specified in this tariff. Toll and long distance charges will apply when circuit-
switched data calls are made outside of the customer's local calling area.

7. All PRI Arrangement configurations must have at least one 238 plus D PRI
Arrangement for signaling and control functions. A 238 plus Back-up D PRI
Arrangement is required whenever more than 47 8 Channels are controlled by a
single D channel.

8. When more than one service is accessed over the same PRI arrangement, Call-by-
Call Service may be required.

9. Each PRI is equipped with one telephone number. Additional DID numbers may
be ordered in blocks of 20.

C. The following optional features are available with PRI:

l. Back-up D Channel: Automatically takes over for a failed D channel in case of
trouble. This is purchased as part of a 238 plus Backup D PRI Arrangement.
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S.12.3 ISDN —PRI Service

C. (cont'd)

2. Call-by-Call Service Selection: Provides an option to the Dedicated 8 Channel
Configuration allowing 8 channels to be configured to access multiple services on
a per-call basis. With this optional feature, separate facilities are not needed for
individual services such as DID, DOD, toll free service, and dial tone lines. The
customer premises equipment signals the local serving central office as to what

type of service to access for each call.

D. Application of Rates:

1. Dial tone line functionality and calling line identification are included in the PRI
Service rates and charges.

2. When DID numbers are ordered, a DID capability PRI charge applies for the each
B channel dedicated for DID service or DID simulated facility group member
over which the DID numbers are transmitted.

3. Customers accessing URJET Message Toll Service, Long Distance or Toll Free
Service via PRI are also subject to the rates and charges shown in those tariffs.

4. Hunting Service is included in the PRI rates.
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5.12 INTEGRATED SERVICES DIGITAL NETWORK (ISDN) {CONT"D)

5, 12.3 ISDN —PRI Service

E. Payment Options:

A PRI customer may select a 1 year, 3 year, or 5 year contract. All PRI services and

features at a given premise must be

F. PRI Rates

1. Non-Recurring Charges (NRC):

ISDN PRI Installation (Includes DSI)

Call by Call Service, per PRI

ISDN PRI moves, Adds, and Changes

Change in D Channel Configuration

$500.00

$90.00

$100.00

$250.00

2. Monthly Recurring Charges {MRC)

ISDN PRI —1 Year Term

ISDN PRI —3 Year Term

ISDN PRI —5 Year Term

CaH by Call Service, per PRI (optional)

DID Capability on PRI, per 8 Channel

DID Numbers, per block of 20

$450.00

$430.00

$410.00

$125.00

$16.00

$5.00
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5.12.3 ISDN —PRI Service (cont'd)

F. PRI Rates (cont'd)

3. Options, MRC:

"D"Channel Backup —1 Year Term

"D"Channel Backup —3 Year Term

"D"Channel Backup —5 Year Term

$450.00

$430.00

$410.00
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SECTION 6 —RESIDENCE NETWORK SWITCHED SERVICES

6.1 GENERAL

6.1.1 Residence Network Switched Service provides a residence customer with a connection
to the Company's switching network which enables the customer to:

A. place and receive calls from other stations on the public switched telephone network;

B. access the Company's local calling service;

C. access the Company's operators and business office for service related assistance;
access toll-free telecommunications services such as 800 NPA; and access 911
service for emergency calling; and

D. access the service of providers of interexchange service. A customer may
presubscribe to such provider's service to originate calls on a direct dialed basis or to
receive 800 service from such provider, or may access a provider on an ad hoc basis

by dialing the provider's Carrier Identification Code {10XXX).

SECTION 6 - RESIDENCE NETWORK SWITCHED SERVICES (CONT'D)
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6.2 SERVICE DESCRIPTIONS AND RATES

The following Residence Network Switched Service Options are offered:

Residence Flat Rate Service

Key Residence Line Service

All Residence Network Switched Service may be connected to customer-provided
terminal equipment such as station sets or facsimile machines. Service may be arranged
for two-way calling, inward calling only or outward calling only.

Subject to the service offerings of the Company's underlying carriers, the following
Custom Calling Service features are offered to Residence Network Switched Service
Customers:

Three Way Calling

Call Forward Busy

Call Forward Don't Answer

Call Forward Variable

Call Hold

Call Waiting

Cancel Call Waiting

Distinctive Ringing

Regular Multiline Hunting

Speed Calling
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SECTION 6 - RKSIDKNCK NETWORK SWITCHED SKRVICKS (CONT'D)

6.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

Subject to the service offerings of the Company's underlying carriers, the following
CLASS features are offered to Residence Network Switched Service Customers:

Call ID

Automatic Redial

Automatic Call Back

Automatic Recall

Customer Originated Trace

Charges for Residence Network Switched Service include a nonrecurring service
connection charge and a monthly recurring charge for each line. Monthly recurring
charges apply to optional service features
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SECTION 6 - RESIDENCE NETWORK SWITCHED SERVICES (CONT'D)

6.2 SERVICE DESCRIPTIONS AND RATES {CONT'D)

6.2.1 Flat Rate Service

A. Description

Flat Rate Service provides the customer with a single, analog, voice-grade telephonic
communications channel that can be used to place or receive one call at a time.
Service to points within the local calling area is included in the charge for Flat Rate
Service. Local calling areas are as specified in Section 10.

Each Flat Rate Service line corresponds to a single, analog, voice-grade channel that
can be used to place or receive one call at a time. Flat Rate Service lines are provided
for connection to a single, customer-provided station set or facsimile machine.

Each Flat Rate Service Line has the following characteristics:

Terminal Interface; 2-wire

Signaling Type:

Pulse Type:

Directionality:

Loop Start

Dual Tone Multi-Frequency (DTMF)

Two-way, In-Only, or Out-Only, as
specified by the customer.
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SECTION 6 - RKSIOKNCK NETWORK S%'ITCHED SERVICES (CONT'8)

6.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

6.2.1 Flat Rate Service (cont'd)

B.Recurring and Nonrecurring Charges

In addition to the nonrecurring charges listed below, service order charges apply as
described in Section 3 of this tariff.

Nonrecurring Connection Charge:

Monthly Recurring Charges:

- Each Service Line

Minimum
$1.00

$1.00

Maximum
$50.00

$25.00

- Voice Mail Option, per line

Custom Calling Features

(per line, per month)

- Each feature

- Package of 3 features

- Package of 6 features

- Package of 9 features

$1.00

$0.25

$0.50

$0,75

$1.00

$15.00

$10.00

$15.00

$21.00

$24.00
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SECTION 6 - RESIDENCE NETWORK S%'ITCHED SERVICES (CONT'D)

6.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

CLASS Features

(per line, per month)

- Each feature $1.00 $10,00

- Package of 3 features

- Package of 6 feahues

- Package of 9 features

$1.00

$1.00

$1.00

$15.00

$21.00

$24.00
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SECTION 7 - BUSINKSS NETWORK SWITCHED SERVICES

7.1 GENERAL

7.1.1 Business Network Switched Service provide a business customer with a connection
to the Company's switching network which enables the customer to:

A. receive calls from other stations on the public switched telephone network;

B. access the Company's local calling service;

C. access the Company's operators and business office for service related assistance;
access toll-free telecommunications service such as 800 NPA; and access 911
service for emergency calling; and

D. access the service of providers of interexchange service. A customer may
presubscribe to such provider's service to originate calls on a direct dialed basis or
to receive 800 service from such provider, or may access a provider on an ad hoc
basis by dialing the provider's Carrier Identification Code (10XXX),

7.1.2 Business Network Switched Service is provided via one or more channels terminated
at the customer's premises. Each Business Network Switched Service channel
corresponds to one or more analog, voice-grade telephonic communications channels
that can be used to place or receive one call at a time.

7.1.3 Connection charges apply to all service on a one-time basis unless waived pursuant to
this Tariff.
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SKCTIOÃ 7 - BUSlNKSS NETWORK SWITCHED SERVICES (CONT'9)

7.2 SERVICE DESCRIPTIONS AND RATES

The following Business Access Service Options are offered subject to availability
from the Company's underlying carriers:

Basic Business Line Service
Business Key System Line Service
Shared Tenant Service
Centrex Service

Basic Business Line Service, Key System Line Service and Shared Tenant Service
are offered with flat rate local service.

All Business Network Switched Service may be connected to customer-provided
terminal equipment such as station sets, key systems, or facsimile machines, Service
may be arranged for two-way calling, inward calling only or outward calling only.
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SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.1 Basic Business Line Service

A. General

Basic Business Line Service provides a customer with a one or more analog, voice-
grade telephonic communications channel that can be used to place or receive one
call at a time. Local calling service is available at a flat rate basic included in the line
price. Basic Business Lines are provided for connection of customer-provided single-
line terminal equipment such as station sets or facsimile machines.

Each Basic Business Line has the following characteristics:

Terminal Interface:

Signaling Type:

Pulse Types:

Directionality:

2-wire

Loop start

Dual Tone Multi-frequency (DTMF)

Two-Way, In-Only, or Out-Only,
at the option of the customer
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SECTION 7- RUSINKSS NETWORK SWITCHED SKRVICKS {CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.1 Basic Business Line Service {cont'd)

B. Flat Rate Basic Business Line Service

1. Description

Service to points within the local calling area is included in the charge for Flat
Rate Service. Local calling areas are as specified in Section 10.

2. Recurring and Nonrecurring Charges In addition to the nonrecurring charges
listed below, service order charges apply as described in Section 3 of this tariff.

Minimum Maximum

Nonrecurring Connection Charge:

Monthly Recurring Charges:

-Each Service Line

-Voice Mail Option, per line

Custom Calling Features (per line, per month)

-Each feature

-Package of 3 features

-Package of 6 features

-Package of 9 features

$1.00

$1.00

$1.00

$0.25

$0.50

$0.75

$1,00

$50.00

$50.00

$15.00

$10.00

$15.00

$21.00

$24.00

SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES {CONT'D)
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7.2.1 Basic Business Line Service (cont'd)

B. Flat Rate Basic Business Line Service (cont'd)

2. Recurring and Nonrecurring Charges (cont'd)
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CLASS Features

(per line, per month)

Minimum Maximum

- Each feature $1.00 $10.00

- Package of 3 features

- Package of 6 features

- Package of 9 features

$1,00

$1.00

$1.00

$15.00

$21.00

$24.00

SKCTIOÃ 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.2 Business Key System Line Service
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Business Key System Line Service provides the customer with a single, analog,
voice-grade telephonic communications channel which can be used to place or
receive one call at a time. The Business Key System Line is available as a. message
rated service. Business Key System Line Service is provided for connection of
customer-provided key system terminal equipment. All key system lines will be
equipped with touchtone and multiline hunt.

Calls to points within the local exchange area are charged on the basis of the number
of completed calls originating from the customer's service in addition to a base
monthly charge. Local calling areas are as specified in Section 10.

Each Business Key System Line has the following characteristics:

Terminal Interface:

Signaling Type:

Pulse Types:

Directionality:

2-wire

Loop start

Dual Tone Multi-frequency (DTMF)

Two-Way, In-Only, or Out-Only, at the
option of the customer
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SECTION 7 - BIJSINKSS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.2 Business Key System Line Service (cont'd)

B.Recurring and Nonrecurring Charges

In addition to the nonrecurring charges hsted below, service order charges apply as
described in Section 3 of this tariff.

Charges for each Message Rate Service line include a monthly recurring Base Service
Charge and usage charges for completed calls originated from the customer's line
based on the total number of calls during the billing period.

Minimum Maximum

Nonrecurring Connection Charge:

Monthly Recurring Charges:

- Flat Rate Business Key

$1.00

$1.00

$10.00

$50.00

Custom Calling Features
(per line, per month)

- Each feature

- Package of 3 features

- Package of 6 features

- Package of 9 features

$0.25

$0.50

$0.75

$1.00

$10.00

$15.00

$21.00

$24.00
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SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.2 Business Key System Line Service (cont'd)

B. Recurring and Nonrecurring Charges (cont'd)

CLASS Features

(per line, per month)
Minimum Maximum

-Each feature

- Package of 3 features

- Package of 6 features

- Package of 9 features

$1.00

$1.00

$1.00

$1.00

$10,00

$15.00

$21.00

$24.00
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SECTION 7 - BUSINESS NKT%ORK SWITCHED SERVICES {CAT'0)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.3 Shared Tenant Service

A. General

Shared Tenant Service is a multi-station system furnished in apartment and
townhouse complexes for the use of the residents. The "customer" for shared tenant
service is the owner of an apartment complex or reseller for shared tenant service.
This service enables the customer or locations served by the customer to originate and
receive calls within its system at no additional charge. The customer is responsible for
payment of all charges, including local and toll charges and all nonrecurring monthly
charges.

Each Shared Tenant Service Line has the following characteristics:

Terminal Interface:

Signaling Type:

Pulse Types:

Directionality:

2"Wile

Loop start

Dual Tone Multi-frequency (DTMF)

Two-Way, In-Only, or Out-Only, at the
option of the customer
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SECTION 7 - BIJSIXKSSWKTWORK SWITCHKD SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.3 Shared Tenant Service (cont'd)

B. Flat Rate Shared Tenant Service

1. Description

Service to points within the local calling area is included in the charge for Flat
Rate Shared Tenant Service. Local calling areas are as specified in Section 10.

2. Recurring and Nonrecurring Charges

In addition to the nonrecurring charges listed below, service order
charges apply as described in Section 3 of this tariff.

Per Service Line:

Maximum

Nonrecurring Connection Charge:

Monthly Recurring Charges:

-Each Service Line

$1.00

$1.00

$25.00

$25.00

Custom Calling Features

(per line, per month)

-Each feature

-Package of 3 features

-Package of 6 features

-Package of 9 features

$0.25

$0,50

$0.75

$1.00

$10.00

$15.00

$21.00

$24.00
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SECTION 7- BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.3 Shared Tenant Service {cont'd)

B. Flat Rate Shared Tenant Service {cont'd)

1. Recurring and Nonrecurring Charges (cont'd)

CLASS Features

(per line, per month)

- Each feature

Minimum Maximum

$1.00 $10.00

- Package of 3 features

- Package of 6 features

- Package of 9 features

$1.00

$1.00

$1.00

$15.00

$21.00

$24.00
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SECTION 7 - SIJSINKSS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service

A. Description

Centrex Service is a multi-station system offered to the business customer with 2 or
more lines or trunks. It consists of digital switching equipment in the Company's
switches connected to station lines on the customer's premises. Centrex Service
enables the customer to originate and receive local calls within its system at no
additional charge. Service to points within the local calling area is included in the
charge for Centrex Service. Local calling areas are as specified in Section 10.

Centrex Service is offered on a contracted basis with four terms: 24, 36, 60 and 84
months. Thirty days prior to the expiration of the contract term, the Customer may
cancel service or renew for a new term commitment. If the Customer does not cancel
or renew the service, service will continue on a month to month basis at the monthly
rate associated with the twenty-four month term plan.

Each Centrex Station Line has the following characteristics:

Terminal Interface: 2-Wire or 4-Wire as required for the
provision of service

Signaling Type:

Pulse Type:

Directionality:

Loop Start

Dual Tone Multi-Frequency (DTMF)

Two-Way, In-Only or Out-Only
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SECTION 7 - 8IJSINKSS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service (cont'd)

B. Features

The Centrex customer may choose one of three feature packages: Basic, Enhanced
and Premium. Basic Centrex includes all Centrex features except attendant features
and Customer Management System. Enhanced Centrex includes attendant features.
Premium Centrex offers all features, attendant features and Customer Management
system.

The following Centrex features are available to the customer of Centrex Service at no
additional charge:

Add-On Hold.
Attendant Camp On. . .. ... . .. . ... . ....
Attendant Conference ..... .. . .. . .. . ..
Attendant Direct Station Selection
Automatic Call Distribution. . .. . ...
Automatic Route Selection (ARS)
Call Forward - Busy . . .. . .. . .. . .. . .. . .
Call Forward - No Answer. . .. . .. ...
Call Pickup.
Call Transfer Internal. . ... .. . .. . .. . ...
Call Transfer Outside. . .. . .. . . , . .. . ...
Call Waiting.
Call Waiting - Attendant Lamp. . .
Code Calling.
6-Way Conference. . ... . . ... . .. . .. . .. . .
Directed Call Pickup. . .. .... ., . ..... , .
Group Numbering. . .. . , . . .. . .. . .. . .. . ..
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SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service {cont'd)

B. Features (cont'd)

Intercom Dialing. . .. . . . , . .. .
Loudspeaker Paging. . . . .. .
Manual Control of ARS. . . . . ... .. . ..
Make Busy
Multiline Hunt.
Night Service.
Outward Call for PBX.. .. . .. . .. . .. . .
Power Fail Transfer. .. .. . . . . . . .
Queuing.
Single Digit Dialing.
Tandem Dialing. . . . . . .
Toll Diversion Attendant. . .. . .. . .. . .
Uniform Call Distribution. . .. ... . ...
Customer Management System. . ..
Speed Calling.
Three Way Calling.

X

X
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SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'9)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service (cont'd)

C. Recurring and Nonrecurring Charges

In addition to the nonrecurring charges listed below, service order charges apply as
described in Section 3 of this tariff.

l. Basic Centrex (Flat Rated)

Per Station Line:

Nonrecurring Connection Charge:

Monthly Recurring Charges:

Term

24 months

36 months

60 months

84 months

Minimum

$10.00

$10.00

$10.00

$10.00

$10.00

Maximum

$200.00

$100.00

$100.00

$100.00

$100.00

DS1 Port Charges for DS1 Interconnection

(per 24 Centrex Changes):

Over 200 lines

$75.00

Individual Case Basis

$500.00
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SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service (cont'd)

C. Recurring and Nonrecurring Charges (cont'd)

2. Enhanced Centrex (Flat Rate)

Per Station Line:

Nonrecurring Connection Charge:

Monthly Recurring Charges:

Term

Minimum
$10.00

Maximum
$200.00

24 months

36 months

60 months

84 months

$10.00

$10.00

$10.00

$10.00

$100.00

$100.00

$100.00

$100.00

DS1 Port Charges for DS1 Interconnection

(per 24 Centrex Channels):

Over 200 lines

$75,00

Individual Case Basis

$500.00
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SECTION 7 - BUSINESS XKTWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service (cont'd)

C. Recurring and Nonrecurring Charges (cont'd)

3. Premium Centrex (Flat Rate) Per Station Line:

Nonrecurring Connection Charge:

Monthly Recurring Charges:

Minimum

$25.00

Maximum

$500.00

Term

24 month

36 months

60 months

84 months

$10.00

$10.00

$10.00

$10.00

$100.00

$100.00

$100.00

$100.00

DS1 Port Charges for DS1 Interconnection

(per 24 Centrex Channels):

Over 200 lines

$75.00

Individual Case Basis

$500.00
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SECTION 7 - BUSINESS NETWORK SWITCHED SERVICES (CONT'D)

7.2 SERVICE DESCRIPTIONS AND RATES (CONT'D)

7.2.5 Centrex Service (cont'd)

C. Recurring and Nonrecurring Charges (cont'd)

4. Direct Inward Dialing

Minimum Maximum

Each Group of 20 Numbers

Each Group of 100 Numbers

$1.00

$10.00

$10.00

$30.00

Terminal Numbers:
Minimum Maximum

1-10 lines in terminal group

11-20 lines in terminal group

21 + lines in terminal group

$5.00

$10.00

$15.00

$15.00

$25.00

$40.00
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SECTION 8 - SPECIAL SERVICES AND PROGRAMS

8.1 LIFELINE TELEPHONE SERVICE

8.1.1 Lifeline Telephone Service Options

A. Flat Rate Life Line Service

This service provides a full waiver of the $3.50 federal Customer line charge for flat
rate customers.

B.Basic Lifeline Service

This low priced individual message rate service provides a full waiver of the $3.50
federal Customer line charge. There is no monthly allowance for local calls. Primary
area and Home Region calls are un-timed. Extended area calls (where available) are
timed.

8.1.2 Eligibility

1. To be eligible for a Lifeline credit, a customer must be a current recipient of any one
of the following low income assistance programs.

a) Temporary Assistance to Needy Families (TANF), previously known as AFDC.

b) Food Stamps

c) Medicaid

2. All applications for service are subject to verification with the state agency
responsible for administration of the qualifying program,

3. Additionally, a customer with total net annual income that does not exceed one
hundred twenty five percent (125%) of the federal poverty income guidelines may
apply directly to the Office of Regulatory Staff (ORS) for Lifeline eligibility
certification.
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SECTION 8 - SPECIAL SERVICES AND PROGRAMS (CONT'D)

8.1 LIFELINE TELEPHONE SERVICE (CONT'D)

8.1.3 Rates and Charges

A. General

1. Lifeline is provided as a monthly credit on the eligible residential customer' s
access line bill for local service.

2. Service Charges in Section 3 are applicable for installing or changing Lifeline
service.

3. Link-Up connection assistance in Section 8.2 may be available for installing or
relocating Lifeline service.

B. The total Lifeline credit consists of one federal credit plus one Company credit

1. Federal credit

Monthly
Credit

Minimum Maximum

(a) Temporary Assistance to Needy Families

(b) Food Stamps

(c) Medicaid

(d) ORS Certified (State Means Test)

2. Company credit

(a) All programs, one per Lifeline service

0,00

0.00

0.00

0.00

0.00

$10.00

10.00

10.00

10.00

3.50
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SECTION S - SPECIAL SERVICES AND PROGRAMS (CONT'9)

8.2 LINK. UP AMERICA

A. Link-Up is a program designed to increase the availability of telecommunications
services to low income subscribers by providing a credit to the non-recurring
installation and service charges to qualifying residential subscribers. Specific terms
and conditions are as prescribed by the South Carolina Public Service Commission
and are as set forth in this tariff.

B. Link-Up is supported by the federal universal service support mechanism.

C. A federal credit amount of fifty percent (50%) of the non-recurring charges for
connection of service, up to a maximum of thirty dollars ($30.00), is available to be
passed through to the subscriber.

D. In compliance with the FCC's Order, FCC 05-178, dated October 14, 2005, support
under the federal Link-Up program will be provided to victims of Hurricane Katrina
moving to temporary housing arrangements and to those who return to permanent
residences in the affected areas. A federal credit in the amount of thirty dollars

($30.00) per qualifying household will be available to subscribers upon request and

certification of FEMA eligibility. Eligibility for this credit is based on the eligibihty
criteria used by FEMA to provide individual disaster housing assistance. A maximum
of two federal credits (one for the temporary location and one for a return to the
permanent location) will be available to qualified subscribers. These credits will be
available for customer orders from October 14, 2005 to March 1, 2007.
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SECTION 8 - SPECIAL SERVICES AND PROGRAMS (CONT'9)

8.3 SPECIAL EQUIPMENT FOR THE HEARING OR SPEECH IMPAIRED CUSTOMER

8.3.1 The Company wiH provide, upon request, specialized telecommunications equipment
for a customer certified as hearing or speech impaired.

8.3.2 A customer can be certified as hearing or speech impaired by a licensed physician,
otolaryngologist, speech-language pathologist, audiologist or an authorized
representative of a social agency that conducts programs for persons with hearing or
speech impairments in cooperation with an official agency of the State of South
Carolina.

8.3.3 The Company will make every reasonable effort to locate and obtain equipment for a
certified customer.

8.3.4 The customer may purchase equipment at a price not to exceed the actual purchase
price (including any applicable shipping costs) the Company pays.

8.3.5 The Company will also advise the customer who requests this equipment of the

applicable terms for purchase.
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SECTION 8 - SPKCIAI SKRVICKS AND PROGRAMS (CONT'D)

8.4 DISCOUNTED SERVICE FOR THE HEARING OR SPEECH IMPAIRED
CUSTOMER

8.4.1 General

A handicapped person may certify to the Company as having a hearing or speech
impairment which requires that he or she communicate over telephone facilities by
means other than voice, and who either use non-voice equipment or make calls
through an interpreter.

8.4.2 Certification

Acceptable certifications are:

1. Those made by a licensed physician, otolaryngologist, speech-language
pathologist or audiologist or an authorized representative of a social agency that
conducts programs for persons with hearing or speech impairment in cooperation
with an official agency of the State of South Carolina, or

2. A pre-existing certification establishing the impairment of hearing or speech such
as those which qualify the handicapped person for social security benefits on the
basis of total hearing impairment or for the use of facilities of an agency for a
person with hearing or speech impairment.

8.4.3 Qualification

A customer qualifying for the discount is one whose impairment is such that

competent authority would certify him or her as being unable to use a telephone for
voice communication. See Section 11, "Handicapped Person, " for a listing of the
necessary qualifications.

8.4.4 Billing

The reduction in charges is applied only at one location, designated by the impaired
person.
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SECTION 8 - SPECIAL SERVICES AND PROGRAMS (CONT'D)

8.5 UNIVERSAL EMERGENCY TELEPHONE NUMBER SERVICE

Universal Emergency Telephone Number Service (911 Service) is an arrangement of
Company central office and tronking facilities whereby any telephone user who dials
the number 911 will reach the emergency report center for the telephone from which
the number is dialed or will be routed to an operator if all lines to an emergency
report center are busy. If no emergency report center customer exists for a central
office entity, a telephone user who dials the number 911 will be routed to an operator.
The telephone user who dials the 911 number will not be charged for the call.
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SECTION 3 - SPECIAI. SERVICES AND PROGRAMS {CONT'D)

8.6 SOUTH CAROLINA REI.AY SERVICE

8.6.1 General

The Company will provide access to a telephone relay center for South Carolina Relay
Service. The service permits telephone communications between hearing and/or speech
impaired individuals who must use a Telecommunications Device for the Deaf (TDD) or
a Teletypewriter (TTY) and individuals with normal hearing and speech. The Relay
Service can be reached by dialing an 800 number. Specific 800 numbers have been
designated for both impaired and non-impaired customers to use.

8.6.2 Regulations

A. Only intrastate calls can be completed using the South Carolina Relay Service
under the terms and conditions of this tariff.

B. Charges for calls placed through the Relay Service will be billed as if direct
distance dialed (DDD) from the point of origination to the point of termination.
The actual routing of the call does not affect billing.

C. Calls through the Relay Service may be billed to a third number only if that
number is within South Carolina State. Calls may also be billed to calling cards
issued by the Company or other carriers who may choose to participate in this
service.
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SECTION S - SPKCIAI SERVICES AND PROGRAMS (CONT'D)

8.6 SOUTH CAROLINA RELAY SERVICE (CONT'D)

8.6.2 Regulations (cont'd)

D. The following calls may not be placed through the Relay Service:

1. calls to informational recordings and group bridging service:

2. calls to time or weather recorded messages;

3. station sent paid calls from coin telephones; and

4. operator-handled conference service and other teleconference calls.

8.6.3 Liability

The Company contracts with an outside provider for the provision of this service. The
outside provider has complete control over the provision of the service except for the
facilities provided directly by the Company. In addition to other provisions of this
Tariff dealing with liability, in the absence of gross negligence or willful misconduct
on the part of the Company, the Company shall not be liable for and the customer, by
using the service, agrees to release, defend and hold harmless for all damages,
whether direct, incidental or consequential, whether suffered, made, instituted or
asserted by the customer or by any other person, for any loss or destruction of any

property, whatsoever whether covered by the customer or others, or for any personal
injury to or death of, any person. Not withstanding any provision to the contrary, in
no event shall the Company be liable for any special, incidental, consequential,
exemplary or punitive damages of any nature whatsoever.
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SECTION 9 —SPECIAL ARRANGKMKNTS

9.1 SPECIAL CONSTRUCTION

9.1.1 Basis for Charges

Basis for Charges where the Company furnishes a facility or service for which a rate

or charge is not specified in the Company's tariffs, charges will be based on the costs
incurred by the Company (including return) and may include:

A. nonrecurring charges;

B. recurring charges;

C. termination liabilities; or

D. combinations of (a), (b), and (c).

9.1.2 Basis for Cost Computation

The costs referred to in 9.1.1 preceding may include one or more of the following

items to the extent they are applicable:

A. Costs to install the facilities to be provided including estimated costs for the

rearrangements of existing facilities. These costs include:

1. equipment and materials provided or used;

2. engineering, labor, and supervision;

3. transportation; and

4. rights of way and/or any required easements.

B. Cost of maintenance.

C. Depreciation on the estimated cost installed of any facilities provided, based on

the anticipated useful service life of the facilities with an appropriate allowance

for the estimated net salvage.
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SECTION 9- SPECIAL ARRANGKMKNTS (CONT'D)

9.1 SPECIAL CONSTRUCTION (CONT'D)

9.1.2 Basis for Cost Computation (cont'd)

D. Administration, taxes, and uncollectible revenue on the basis of reasonable average
cost for these items.

E. License preparation, processing, and related fees.

F. Tariff preparation, processing and related fees.

G. Any other identifiable costs related to the facilities provided; or

H. An amount for return and contingencies.

9.1.3 Termination Liability

A. To the extent that there is no other requirement for use by the Company, a termination

liability may apply for facilities specially constructed at the request of a customer.

8, The period on which the termination liability is based is the estimated service life of
the facilities provided.

C. The amount of the maximum termination liability is equal to the estimated amounts

(including return) for:
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SECTION 9- SPECIAL ARRANGKMKNTS (CONT'D)

SPECIAL CONSTRUCTION (CONT'D)

9.1.3 Termination Liability (cont'd)

C. (cont'd)

Costs to install the facilities to be provided including estimated costs for the
rearrangements of existing facilities. These costs include:

1. equipment and materials provided or used;

2. engineering, labor, and supervision;

3. transportation; and d) rights of way and/or any required easements;

(a) license preparation, processing, and related fees;

(b) tariff preparation, processing and related fees;

(c) cost of removal and restoration, where appropriate; and

(d) any other identifiable costs related to the specially constructed or
rearranged facilities.

D. The termination liability method for calculating the unpaid balance of a term
obligation is obtained by multiplying the sum of the amounts determined as set forth
in Section 9.1.3.2 preceding by a factor related to the unexpired period of liability and

the discount rate for return and contingencies. The amount determined in Section
9.1.3.2 preceding shall be adjusted to reflect the re-determined estimated net salvage,
including any reuse of the facilities provided. This amount shall be adjusted to reflect
applicable taxes.
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SECTION 9- SPECIAL ARRANGKMKNTS (CONT'D)

9.2 NON-ROUTINE INSTALLATION AND/OR MAINTENANCE

At the customer's request, installation and/or maintenance may be performed outside the
Company's regular business hours, or (in the Company's sole discretion and subject to
any conditions it may impose) in hazardous locations. In such cases, charges based on the
cost of labor, material, and other costs incurred by or charged to the Company will apply.
If installation is started during regular business hours but, at the Customer's request,
extends beyond regular business hours into time periods including, but not limited to,
weekends, holidays, and/or night hours, additional charges may apply.

9.3 INDIVIDUAL CASE BASIS (ICB) ARRANGEMENTS

Rates for ICB arrangements will be developed on a case-by-case basis in response to a
bona fide request from a customer or prospective customer for service which vary from
tariffed arrangements. Rates quoted in response to such requests may be different for
tariffed service than those specified for such service in the Rate Attachment. ICB rates
will be offered to customers in writing and will be made available to similarly situated
customers. A summary of each ICB contract pricing arrangement offered pursuant to this
paragraph will be filed as an addendum to this Tariff within 30 days after the contract is
signed by both the Company and the customer. The following information will be
included in the summary:

A. LATA and type of switch

B. The VkH distance from the central office to the customer*s premises

C. Service description

D. Rates and charges

E. Quantity of circuits 6) Length of the agreement.
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SECTION 10 - LOCAL CALLING AREAS

The Company will mirror the exchanges and their LATAs of BellSouth Telecommunications
Corporation, as outlined in the G.S.S.T. Section A3.


